
 SYLLABUS 

Lecturer’s Information 

Name 

University 

Course Information 

Course Name Prerequisite  Course 

Course Date ~ Course Language 

Keyword 

Course 
Description 

(100 ~200 words) 

Course Goals 
and Objectives 
(Approximately 
100 words) 

Textbook 

(The format : Title, Author/Editor, Publisher, Year of Publication) 

References 

Course 
Requirements 
and Grades 

-1-



Weekly Schedule 

Week Main Topics Keywords 

1 
  

 
 

2 
 
 
 

 

3 
 
 
 

 

4 
 
 
 

 

5 
 
 
 

 

6 
 
 
 

 

7 
 
 
 

 

8 
 
 
 

 

9 
 
 
 

 

10 
 
 
 

 

11 
 
 
 

 

12 
 
 
 

 

13 
 
 
 

 

14 
 
 
 

 

15 
 
 
 

 
 

16 
 
 
 

 

 
-2- 


	Name: Poumy Sinlatanathamatheva
	University: National Institute of Justice, Lao PDR
	Prerequisite  Course: 
	Course Language: Lao
	Keyword: Advertising regulation skills, advertising mechanism
	Course Description 100 200 words: This subject belongs to the National Institute of Justice of Laos training course, issued by the Minister of the Ministry of Justice in 2018. The training course documents in 2020 determined the significance of three issues: the fundamentals of advertising regulation, the law of advertising manners, and the responsible organization and civil servants about the law of advertising. The notion of advertising regulation skills includes two filed of law, the first suggests will introducing the fundamental of the advertising regulation skills or mechanism, and the second suggests the various advertising mechanism for the citizens which was conducted in Lao PDR.  This course will handle both, and a special emphasis will be given to the latter. Advertising or propaganda skills are developed through the merit of tradition until the reformation into the regulations. This course will also discuss the recent and current trends in the field of advertising regulation skills.
	The format  Title AuthorEditor Publisher Year of PublicationReferences: Decree of the government on law advertising, 2020; training advertising skills of National Institute of Justice, 2020; and regulation advertising guideline, 2020.
	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: This course has 3 credit points. Students enrol on a full-time basis. Student who participate in less than 1\3 of classes are not eligible to do the exam. Students are graded based on the curriculum and how they perform. Students get a score worth 20% of their grades for participation in class activities and assignments. They get a score worth 40% of their grades for mid-term exams, and a score worth 60% for their final exam. Overview of scores and final results: 91-100 = A 81-90 = B+ 70-80 = B 65-69 = C+ 60-64 = C 5-59 = D+ 50-54 = D 0-49 = fail
	Main Topics1: Fundamental advertising regulations
	Keywords1: Fundamental advertising regulations
	Main Topics2: Preparing plans and drafting advertising documents
	Keywords2: Preparing plans and drafting advertising documents
	Main Topics3: Presentation and lecture skills
	Keywords3: Presentation and lecture skills
	Main Topics4: Verbal advertising
	Keywords4: Verbal advertising
	Main Topics5: Media advertising
	Keywords5: Media advertising
	Main Topics6: Textbook advertising
	Keywords6: Textbook advertising
	Main Topics7: Education Institute advertising
	Keywords7: Education Institute advertising
	Main Topics8: Advertising by the law examination
	Keywords8: Advertising by the law examination
	Main Topics9: Advertising by the village’s bookshelf and libraries
	Keywords9: Advertising by the village’s bookshelf and libraries
	Main Topics10: Advertising by the Legal Aid
	Keywords10: Advertising by the Legal Aid
	Main Topics11: Advertising through the village mediation and grievance redress al
	Keywords11: Advertising through the village mediation and grievance redress al
	Main Topics12: Advertising through the merit tradition and arts
	Keywords12: Advertising through the merit tradition and arts
	Main Topics13: Advertising by the state organization and civil servants
	Keywords13: Advertising by the state organization and civil servants
	Main Topics14: Seminar 
	Keywords14: Seminar Law advertising skills in Lao PDR
	Main Topics15: Review lesson
	Keywords15: Review lesson Law advertising skills in Lao PDR
	Main Topics16: Examination
	Keywords16: Examination Law advertising skills in Lao PDR
	Course Name: Law advertising skills in Lao PDR
	Course Start Date: 2023-08-28
	Course End Date: 2023-12-08
	Course Goals and Objectives Approximately 100 words: This course aims to understand the basic concepts and principles and the diverse advertising mechanisms of advertising regulation skills. To strengthen the trainee, Lao citizens, overseas, and foreigners who live or do business in Lao territory be able to access simple informational, and legal aid and have a unity understanding of advertising regulation in line with contributing and ensuring the effectiveness of law advertising skills.
The propose in teaching of this course is to provide and passon knowledge, and to meet the requirements of the curriculum in the National Institute of Justice and Justice, and to ensure students know and understand about Law advertising skills in Lao PDR. 
	Textbook: Written and edited by: The Curriculum Development Committee and Compilation of Training Documents of the National Institute of Justice (Laos), edited by: The Committee of Curriculum Editing and Compilation of Training Documents from the Ministry of Justice of Laos, published in Lao PDR, 2020.


