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Bugungi suhbatimizda:
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‘ Qidiruvni Optimallashtirish

‘ Onlayn PR, Onlayn Hamkorlik
\

Interaktiv Reklama

|
’ Tanlov E-mall

[

‘ Virusli Marketing

‘ Oflayn Trafik Yo'naltirish
/
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Trafik yo’naltirishda 3 asosiy jihat

 Magsad — miqgdor, sifat (rad etishlar darajasi), va trafik narxi
CPA (tashrif buyuruvchi, lid va savdo)

Obuna bo’ling va “Go’zallik sirlari” jurnalining yangi
sonini BEPUL yuklab oling!

» Sochlarni to'g'ri parvarishla

« Uslublar — onlayn va oflayn kommunikasiya uslublarini umumlashmasi;

 Vaqgtni to'g'ri tagsimlash — — maxsus marketing kampaniyalari vaqtlarini to’'g’ri
rejalashtirish.
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Trafik yo’naltirish usullari (onlayn va oflayn)

1. Qidiruv Marketingi

Qidiruvni Optimallashtirish;
Kontekst reklama (PPC).

2. Onlayn PR

Noshirlik tashvigoti;
Jamoatchilik ishtiroki;
Brendni himoyalash.

3. Onlayn hamkorlik

Hamkorlik marketing;
Homiylik;
Ko-brending;

Link bog’lash;

Vidjet marketing.

Shaxsiy sotuy;
Reklama;

Savdo aksiyalari;
PR;

Homiylik.

N /

Veb-sahifa va

jtimoiy faollik

1

To'g’ridan-to’g’ri pochta;
Ko'rgazmalar;
Merchendayzing;
Qadoq reklama,;
Mish-mishlar.

4. Interaktiv reklamalar

Programmatik reklamalar;
Reklama tarmoglari;
Kontr-kelishuvlar;
Homiylik;

Hulg-atvorli targetlash.

5. Tanlov e-mail

Shaxsiy elektron pochtalar
ro’yxati;

ljara elektron pochtalar ro’yxati;
Ko-brending;

3-chi tomon e-habarnomalarida
reklamalar.

6. [jtimoiy media marketingi

Auditoriya ishtiroki;

ljtimoly ishtirokni boshqarish;
Virusli kampaniyalar;
Mijozlar fikr-mulohazalari.
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Trafik manbalari tahlili

Qidiruv trafigi — organik va pullik gidiruvlar;

Vel (e Tavsiya trafigl — boshga vebsaytlardan sizning
Oy vebsaytingizga bevosita o'tishlar;
mexanizmlari

e Tog’ridan-tog’ri trafiklar — to’g’ridan-tog’ri

.f"';;’g’ridan- URL manzillari, bookmarklar, elektron pochta

o :
to’g’ri

36.5 % marketingi yoki ijtimoly tarmoqg alogalari linklari,
llovalar orgali o’'tishlar;

Boshqga — hamkaorlar, interaktiv reklamalar va
elektron pochta kampaniyalarir.
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Qidiruvni optimallashtirish — kalit so’zlar

I5
=] 1 so’zlik so’z birikmalari
>- 1] H H ”
Logistika
<
m . . .
Q 2-3 so’zlik so’z birikmalari
O 13 H H =)
< Logistika boshqaruvi
S: “Logistika boshqgaruvi dasturiy ta'minot”
>
X
o
< Ko’proq tavsifiy iboralar
“logistika menejmenti dasturi keys stadilari”
0
T
o

Yuqori QIDIRUV CHASTOTASI Past
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Qidiruvni optimallashtirish

A

Bunsen

www.Dunsen e/ v

BunSen. 38 Wexford Streel. Dublin 2. OPENING TIMES. Mon. Tues. Wed. 12 00-21 30. Thur Fr
Saturday 12 00-22 30 Sun 13.00-21.3C

Top stories

A New Bunsen Is Opening In This Dublin Village This Week
Lovin Dublin 1 g3 Bunsen Webate Diroctions

r 4 508 Google reviews

A new Bunsen is opening in Dublin this week and they'll be giving out free L‘.
burgers Compact Vea'.é'y .sv:': an equally compact menu of burgers with extra
s toppings and a choice of fnes

JOE @&
Address: 36 Wexford St, Dublin 2
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Onlayn PR (media platformalari va hissiyotlar)

Jamoat bilan aloqgalar kompaniya imidji va obro’si hagidagi tushuncha — sizning
nima qilishingiz, nima so'zlashingiz va boshqalar siz hagingizda nimalar deyishi
natijasida kelib chigadigan fenomenon.

Onlayn Reputatsiyani Boshqgarish
(York Universiteti Tadqiqgoti)

Reaktsiya: 1jobliy, salbiy, neytral
(faktga asoslangan ma'lumot)

* ljtimoiy tarmoq platformalari (Facebook);
« Televizion-uzatuvchi media (Youtube);
« Mikro-bloglar (Twitter)

© Dr. Umidjon Akhunjonov 2018



Onlayn PR (media platformalari va hissiyotlar)

« Televizion-uzatuvchi media (Youtube): (brendlar markaziy roldan ko'ra,
ko'prog yordamchi rolga tushib qolishadi (75 ga 25 qoidasi));

« SNS va Mikrobloglar (Facebook va Twitter): (reaktsiya “salbiy” tus olishi
mumkin... sabab?);

* Mikrobloglar: (faol brendlar uchun foydali platformalar);

https://www.youtube.com/watch?v=yZ1iTo9W]jrc

© Dr. Umidjon Akhunjonov 2018
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Onlayn PR turlari

Onlayn PR — sizning magsadli xaridorlaringiz tashrif buyurishi mumkin bo’lgan uchinchi tomon vebsaytida kompaniya brendi,
mahsulotlari va veb-saytlarining ijobiy izohlarini yaratish bilan bog’liq faoliyat.

1. Qidiruv orgali jalb qilish 2. Hamkorlik va mulogot

* Ichki link bog'lash; < « So’rovnomalar va saylovlar;

« Kontent yaratish; « Auditoriya tadqgiqotlari;

» Bloglar; » |jtimoiy media va foydalanuvchi

» Yangiliklar; tomonidan yaratilgan kontentlar;

» Matbuot xabarlari; » Shaxsiy bloglar;

* OAV larga (noshirlar)ga ta'sir o’'tkazish; * OAV larga (noshirlar)ga ta'sir o’'tkazish;
t Onlayn PR

3. Marketing kampaniyasi shov-shuvlarini

yaratish 4. Mudofaa/ Ingiroz

« ‘Katta fikr’ targ’iboti; * Brendni himoyalash;

* Veb-nashriyotlar kontaktlari; * Monitoring va javoblar;

* Virusli agentlar; * [jtimoiy tarmogq;

* Virusni tarqatish; * OAV larga (noshirlar)ga ta'sir o’tkazish;

« Matbuot xabarlari;

» OAV larga (noshirlar)ga ta'sir o’tkazish;
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Onlayn PR - ‘Renault’ ning ta’sir doirasi

Yil: 2010;
Namuna: Nol emissiyasi (Twizy);

Maqgsad: Odamlar orasida shov-
shuv paydo qgilish;

Strategiya: Fransiya,
Germaniya, Buyuk Britaniya,
Italiya va Ispaniya davlatlaridan
yugori texnologiyalar, innovatsion
va ilmiy-amaliy mavzularda ijod
giluvchi bloggerlarga 13
bloggerlarni taklif etish;

Natija: 22 ta maqgolalar, 900 000
ta ko'rishlar va reaktsiyalar,
brendning yanada kengroq
yoritilishi va yoyilishi.
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Bugungi kunning yugori vakolatli mijozlari

goobie55, 19 Dekabr, 2011

Bu yerda mening monitorim yetkazilayotgan video keltirilgan.
Achinarlisi shuki, bu vagtda men uyda edim va eshigim keng
ochiq edi. U fagatgina, darvoza go’ng’irog’ini chalsa bo’ldi edi.
Endi men monitorni gaytarib berishim kerak, chunki u singan.

https://www.youtube.com/watch?v=PKUDTPbDhnA

© Dr. Umidjon Akhunjonov 2018
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8 yoshli Harry Winsor

“Biz nomagbul g’oyalarni gabul gilmaymiz.
Afsus bilan shuni ma’lum gilamizki, sizning
xabaringiz yo’q qilindi va nusxalari ham
saglanib golinmadi”.



https://www.youtube.com/watch?v=PKUDTPbDhnA
https://www.youtube.com/channel/UCPO1Xjx1rTlvZUyVt9VCfyQ

Onlayn reputatsiyani boshgarish

—

3 D¢ '|_A|e r't Generate Leads. Monitor Competitors. Safequard Your Reputation.

www.gigaalert.com
www.google.com/alerts

Track your interests on the Web.

SignUp » Login »

The web's leading solution for monitoring your
professional interests online. Track the entire web
for your topics and receive new results by daily email.

Google Alerts is a content change detection and notificati
search engine company Google. The service sends emails
new results—such as web pages, newspaper articles, blog
that match the user's search term(s).

Google Alerts - Wikipedia

hitps://fen wikipedia org/wiki/Google_Alerts
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Onlayn sheriklik

Link bog’lash — kompaniya sayti uchun uchinchi tarafdan o'tish linklarini shakllantirish
(Bloglar, ijtimoly bookmark instrumentlari (masalan www.addthis.com) orgali
kompaniya veb-saytining tashgi link bog’lanishlarini yaratish mumkin);

Hamkorlik marketingi — uchinchi tomon veb-saytlari bilan kommisiya to’lovi sharti
asosida tuzilgan bitim bo’lib, buyurtmachi sayt har bir sotuv, lid va tashrif uchun hag
to’laydi.

Onlayn homiylik —brendni veb-sayt yoki uning bir gismi bilan bog’lash uchun tuzilgan
uzog muddatli sharthoma (ko-brending).
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Interaktiv Reklama (onlayn banner reklama)

* Obtrusiv reklamalar: video, pop-up yoki “teyk
over - bostirish” texnologiyasi asosida
foydalanuvchi diggatini jalb qgilishga yo'naltirilgan

reklamalar:

 Magsadli reklamalar: Reklamaning mazmuni
veb-saytning mazmuniga mos holdagi
reklamalar;

« Qay biri yaxshirog: Magsadli yoki Obtrusiv, yoki
Ikkalovining xususiyatlari jamlangan reklamalar?
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Interaktiv reklama (salbiy jihatlari)

« Kamayib borayotgan CTR (1994 yildagi eng birinchi “Click here” banneriga 25 % dan hozirda esa
ortacha 0.1 % CTR);

* Nisbatan yuqgori narxlar;
« Brendning ta’sirini miqdoriy baholashning qgiyinligi;

Ko'’rishlar 153 574

BEINYJ1 MACIAXAT (71) 233-49-03

‘g . Kliklar 448
Q - Lo M Qo'ng’iroqglar 2
“ L-y 3 [L] g
E.mail Tenerpam Qo'ng [;29) uchun gilingan
MapPKeTUHT bornap xarajat??"

Programmatik xarid, mos rubrikalar...
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Interaktiv reklama (avantmarketer.com)

. : , o 7/
« Brendni namoyon eting (ko'’zga tashlansin); : ‘ ”S°°h to k"'Sh'"' daV°'°‘7 h'

» Har bir gism 0’z hikoyasiga ega bo’lsin;

« “Bu yerga bosing” o’rniga “Hoziroq ro’yhatdan o’tish” TM "Minox" dan

yoki “Yuklab olish” kabi harakat fe'llaridan foydalaning; “Go’zajluljrl];"Sirlari”

Ro’yhatdan o’tish

®) (95) 143-08-01/ (95) 142-08-01

CU3HKU COY Ba COKOJT MyaMMONapH KHAHaAANTUMKU ?

Manakanu Tpuxonornapaas...

BEMVYN * Yugori kontrastdan foydalaning;
KOHy"TAI-W‘ﬂ « Oddiylikni saglang — fagat bir necha elementlardan

foydalaning;

* Qayerda mumkin bo’lsa odam yuzini aks ettiring;

« Flash tehnologiyasini go’llash reklama ta'sirini
orttirishini unutmang.
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Tanlov e-pochta xabar (WH Smith misoli)

Oxiriga yetkazilmagan onlayn “xarid” uchun follow-up e-pochta xabari:
1. Umumiy brend e-pochta xabar: +10 foizlik gaytishlar va xaridni yakunlash;

2. Individual 5 foizlik chegirma uchun maxsus promo kod bilan 72 soatlik
cheklangan vaqt e-pochta xabari: +100 foizlik gaytishlar va xaridni yakunlash;

3. Individual 5 foizlik chegirma uchun maxsus promo kod bilan 48 soatlik
cheklangan vagt e-pochta xabari: +100 foizlik gaytishlar va xaridni yakunlash;

Xaridni amalga oshirganiga garamay, chegirmadan foydalanmagan hollar ham
mavjud.
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Tanlov e-pochta xabar — CRITICAL (olx.uz misolida)

C — Creative (ijodiy yondoshuv);

R — Relevance (mos xabar);

| - Incentive (rag’bat);

T — Targeting and timing (magsadlilik va to’g’ri
vaqgtda yo'naltirish);

| - Integration (integratsiya);

C — Copy (struktura, stil va taklifni yoritilishi);

A - Attributes (HTML yoki matn, habar mavzusi,

vaqgt); ~§i_ , LN

L - Landing page (landing sahifa). B - %3
MnaH nyTewecTBns. yxe . roTos?

CoGupagMcst B AOPOry! ; 4.
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Virusli marketing

Virusli marketing diggatni tortadigan aqlli, hayratga soluvchi yoki yugori ma’lumotli
kontent g'oyasi. Bu video klip, reklama, multfilm, kulgili rasm, she'r, qo'shiqg, siyosiy
yoki 1jtimoly xabar yoki yangiliklar bo'lishi mumkin.

© Dr. Umidjon Akhunjonov 2018



Virusli marketing (misollar)

Haligute chopryny ANA oeansHeX PECHWL NPOX04R No 48 534 5543 20,00 %

cceinke:https:/iminox. uz/ru/minox-xl-balzam-dlya-resnits/ Oxgar [? BOENE4EHHOCTS (2] Beero noTpassto 121

o aadbAK BbIFAAAT AEBYLUKW ~

@ / OedcTENA MNonssoEareny CTpaHel

OCMOTPEI NPOAYETA I a
Mokynew . 26

kit no dhoro [N 123

ERuEd no ¢kl ke [ J 234

ppcian Ha seb-caite [ 91

agutcAn CTpaHuUL
KommeHTapun - 38

DR——

C HAPALWWEHHBIMW BE3 HAPALLEHHbIX
PECHUULAMMA PECHMLU

© Dr. Umidjon Akhunjonov 2018



AdWeek ning g’olib video kontentlaridan biri

£




Virusli marketing

E-pochta xabarini virusli tarzda uzatish (gabul giluvchiga do’stlariga gayta
yuborishga ishora giluvchi sayt linkini e-poctadan yuborish);

Veb yordamidagi virus (e-pochta so’rovi) (“e-pochta orgali do’stingizga ham
ulashing” yoki “e-pochta orgali hamkasbingizga ulashing” ko'rinishlari);

4 Share Skype with a friend

Your name™ Your Skype Name

Your message”

Hey therel Come join me on Skype 50 we can make free Skype-to-Skype video and voice calls.
Simply download Skype - it's totally free - and you can make and receive free video and voice calls
to and from anvone else with Skvne Yoo can alsn make cut-nrice calls o landlines and mohiles

Friend’s name™® Your friend's email*

Q Add more friends B Send invitation | - Preview
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Virusli marketing

Rag’batlantiruvchi virus (kimningdir

kontaktlarini almashish evaziga virusli
kontent taklifi);

Veb linki virusi (bosiluvchi-o’'tuvchi
linklarga ega e-kitoblar);

Recommend now and get your starter credit. |
r Your invitation text: e,
I'd like to recommend this deal. You'll be credited by HK$50.00
for every new customer you
All the best, successfully bring on board.
S Learn more (7

Please insert your friends’ email addresses here:
(separate email addresses with comma or semicolon)

| | Pass onthe word | |

Or spread the word on: (2' [j Facebook Twitter

The quickest way:
Have a look through your email account
and recommend the deal to your contacts.

Your email address Y our webmail password

'@  gmail.com [-] |

Groupon does not save your
password!
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Kontentni ganday xususiyatlar virusli va ishonarli giladi?

MIT tadgigoti (ko'ndirish)

rvrnIng NO
Into YES!

Tadqgiqot
Kontentni ko'proq odamlar “baham ko’rish®ini ta’minlash yoki lo’'nda qilib aytganda,

uni virusli kontentga aylantirish uchun muallif yoki yaratuvchi firmalar kontentning
ko'ndirish xususiyatlarini zararlab qo’yishlari mumkin."

Eng so'nggi virusli videolarni shu yerdan ko’rishingiz mumkin
http://www.visiblemeasures.com/insights/charts/adage/
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Kontentni ganday xususiyatlar virusli va ishonarli giladi?

"Ko'ndirish" fenomenoni tadqgiqoti

« 400 dan ortig videolar to’plami: http://www.visiblemeasures.com/insights/charts/adage/
Qadoglangan ozig-ovgat mahsulotlari, elektronika, moda, ozig-ovqgat (asosan tez tayyorlanadigan ozig-ovqatlar)

 Tadgigotning asosiy o’zgaruvchilari:

- Barcha ko'rishlar (jJumladan, ulashishlar, ko’chiriigan nusxalar, va boshga memlar);

- 25.000 dan ortiq brend tadgigotlariga asoslangan “kondirish” o’lchovlari va kontent uchun goldirilgan
sharhlar;

- Bog’lig o’zgaruvchilar — harid niyati va eslay olish;

Tadqlqot natijalari
Reklama natija beradi!

- ljtimoly saytlardagi video reklamani tamosha qgilinishining o’zi tomoshabinlarda ayni mahsulotni sotib olish
Istagini 7%ga oshiradi;

- Lekin...

- “Ko'ndirish”ning o’rtacha migdori ko'rishlar soni o’rtacha migdordan pastrog bo’lgan kontentlar uchun
yugorirog chigqgan;

- Demak, “ko’ndirish” xususiyati ko'rishlar soni oshgani sari yo’'qolib boradi... (tadgigotda taxminan 3-4 min
ko'rishlar).
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Kontentni ganday xususiyatlar virusli va ishonarli giladi?

Table 7: Correlation of ad characteristics with total views and comments ratio

Total Views Total Comments:Total Views Ratio

Outrageous Rating 0.103*** -0.0191**
Provocative Rating 0.110*** _0.0381***
Funny Rating 0.0734*** 0.0131*
Visual Appeal Rating  0.0384*** 0.0203**

Raw Correlations shown between various Ad Charactenstic Ratings and Total Views in Column
(1) and the ratio of Total comments: Total Views in Column (2). * p <0.10, ** p <0.05,***
p <0.01.
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Oflayn trafik yo’naltirish

« Xatto “Google” o'zi ham o’zining Google YIG’LOQI AYOL
Chrome va Google xizmatlarini reklama
gilish uchun an’anaviy reklamadan
foydalanadi (TV €’lonlar, to’'g’ridan to’'gri
pochta);

* Onlayn rekruting agentligining
www.monster.com veb-sayti “Super Bowl”
mavsumida berilgan reklamasidan keyingi
24 soat ichida to'rt barobardan ko'prog
tashrif buyuruvchilarga ega bo’ldi.

https://www.youtube.com/watch?v=EBZB D7MmOKk



http://www.monster.com/
https://www.youtube.com/watch?v=EBZB_D7MmOk

&DzPwWOLF

+998 (91) 166-00-48, 0 (371) 233 49 03
iInfo@zipwolf.com

Adres: Buyuk Turon, 42, Toshkent, 100000, O’zbekiston
Mo’ljal: Toshkent Markaziy Univermagi (TsUM)

jtimoiy tarmoqlarda kuzatib boring:

Telegram: @zipwolf uz
Facebook: https://www.facebook.com/zipwolf.zipwolf
Instagram: https://www.instagram.com/zipwolf/
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E’'TIBORINGIZ UCHUN TASHAKKURI!




