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Assessment Schedule

	Lecturer: 
	Mamurjon Rahimov

	Course: 
	MAIBM

	Module Code: 
	7MARK999C 

	Module Title: 
	Aspects of International Marketing Management

	Academic Year: 
	2018-2019

	Semester: 
	Semester 1



Schedule Summary

	Assessment Component
	Assessment 1 (CW)
	Assessment 2 (Exam)

	Date Set
	September 21
	TBA

	Deadline
	December 6
	TBA

	Value
	50%
	50%

	Feedback date
	December 20
	TBA

	Results date
	December 27
	TBA



Assessment 1 – Group CW	

This CW will allow students to apply knowledge gained from studying marketing into marketing of an existing product or service or combination thereof.  

Assessment  2 – Examination

The examination is designed to test the ability of students “to connect the dots”, that is the ability to connect various marketing concepts and theories to solve a certain problem and/or to answer concrete questions.  A marketing case will be provided in advance and students can bring the annotated case to exam room and answer questions related to the case.

IMPORTANT NOTE

You should be aware of the Academic Regulations and the consequences for failing to abide by these regulations, such as plagiarism.

If you are not sure then refer to the Essential Information handbook and/or contact the module leader or course leader or Academic Registrar’s Office

How to contact: send an e-mail to module leader to ask questions or schedule an appointment during office hours

Phone: 93-503-66-32
Email: mrahimov@wiut.uz
Office Hours: by appointment 
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