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1. COURSE DESCRIPTION (Approximately 100 words)

In working through this course, participants may find it more effective to form groups of two
or three, so that each group can initiate a business idea that they will assess and develop into
a business plan by the end of the course. Lecturer should ensure that harmonious groups
comprising complementary personalities are formed in order to facilitate efficient learning.
The groups should also make the most of the diverse aptitudes of the different individuals to
achieve synergy in the final outcomes. This practical approach should generate
enthusiasm by engaging participants in a creative exercise that is relevant to the
economic

life of their community. It can also ensure that there is an immediate benefit from the training,
in the form of a preliminary business plan.

Overall, the course will provide a strong foundation in which participants can get a deep
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2. COURSE GOALS AND OBJECTIVES (Approximately 100 words)

The main goal of the course is providing a foundational background for entrepreneurship
activities. Moreover, there are these following points:

- World of Self Employment

- Developing Entrepreneurial Skills

- Getting Started

- Mobilizing Resources

- Steps in the Business World

- Information and Communication

3. TEXTBOOK (Title, Author, Publisher, Year of Publication, etc.)

Kichik biznes va tadbirkorlik (Small business and enterpreneurship), Tursunov Rasul
Tairovich. TSUE:2014

4. REFERENCE

The $100 Startup. Chris Guillebeau, Pan Macmillan, Jan 15, 2015
Good to Great: Why Some Companies Make the Leap...And Others Don't, Jim Collins,
HarperCollins, Oct 16, 2001
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5. COURSE REQUIREMENTS AND GRADES

Assessment Methods and Weightings:
1. Coursework- 40%
2. Exam - 60%

6. COURSE CALENDAR

Week Main Content
1 What is a business
2 Who is an enreprenuer?
3 Managing my own business
4 Communicating
5 Making the best use of my time
6 Practicing business ethics
7 Matching my skills with business
8 Assessing demand
9 Sizing up the market
10 Estimating cost and setting price
11 Observing rules and regulations
12 Managing my workplace
13 FInancial Resource
14 Human Resource
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