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	Course Description Approximately 100 words: The contains contains studies useful for people interested in entrepreneurial management, in particular in the field of education sector. 

Entrepreneurship management course combine academic  work and experiential

learning with a focus on teaching entrepreneurial leadership, innovation and creativity, opportunity recognition and assessment, and strategic business planning. Students develop their critical thinking, professional communication, and leadership skills through accommodation of academic projects and cocurricular activities. 

New technology innovation and commercialization; technology innovation process, identification of commercialization strategies, feasibility analysis, intellectual property issues. 

It should be emphasized that the functioning and development of modern organizations are, in the current new economy, directly related to entrepreneurship and innovation. Development and functioning of organizations being so far perceived as those with completely different approaches to generate profits (for-profits vs not-forprofit) start to resemble, in particular, the not-for-profit organizations begin to increasingly use experiences of the traditional operating companies. Institutions of education sector tend to pay more attention to economic nature issues. Also, management principles referring to not-for-profit organizations use methods, techniques and management tools that previously were reserved exclusively for businesses. Entrepreneurship and resulting from it innovation, being indicators of knowledge based economy are at the same time indicators of modern organizations, those financial profit-oriented as well as those social profit-oriented.

Entrepreneurship, regarded in the personal categories, refers to the activity of the employee of an organization, both a company representative, as well as a public sector entity representative.
	Course Goals and Objectives Approximately 100 words: After completion of the course students will be able to understand:

entrepreneurial leadership, innovation and creativity, opportunity recognition and assessment, and strategic business planning. Students develop their critical thinking, professional communication, and leadership skills through accommodation of academic projects and cocurricular activities.
	Textbook Title Author Publisher Year of Publication etc: 1. "The entrepreneurship management", Dr. Gulnora Kholova, Dilnora Radjabova, "Academia publisher", 2018
	Reference: 1. "The entrepreneurship management", Stephen P. Osborne, Routledge; 1 edition (February 7, 2014)
	Course Requirements and Grades: Coursework (30% weighting):



There is one item of coursework for this module which contributes to the final assessment mark forthis module:

Coursework: a written essay of a maximum of 2,000 or 2,500 words (deadline – weeks 9-12) The coursework is designed to check student progress, extend and reinforce concepts covered and also test individual performance.

Examination (70% weighting):



The final piece of assessment will be an unseen written examination of 2 hours’ duration.
	Week 11: Strategic Management of Technology andInnovation
	Week 12: Social Entrepreneurship
	Week 13:  Starting Up the Arts Start-up
	Week 14:  Sustainable Product Innovation andManagement
	Week 1: Exploring Entrepreneurship
	Week 2: Business Innovation
	Week 3:  Foundations in Entrepreneurship
	Week 4:  Innovation in Action: Sustainability
	Week 5:  Entrepreneurship and Innovation
	Week 6:  Entrepreneurial Experience
	Week 7:  Practicum in Entrepreneurship
	Week 8: Professional Preparation for EnterpriseLeadership and Entrepreneurship
	Week 9: Entrepreneurial Finance 
	Week 10:  Entrepreneurial Marketing


