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WHAT IS PPC?
PPC stands for pay-per-click, a model of

internet marketing in which advertisers

pay a fee each time one of their ads is

clicked. Essentially, it’s a way of buying

visits to your site, rather than attempting

to “earn” those visits organically.
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Search engines reward
advertisers who can create

relevant, intelligently
targeted pay-per-click

campaigns by charging them
less for ad clicks. 
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WHAT IS GOOGLE ADS?
Google Ads is the single most popular

PPC advertising system in the world. The

Google Ads platform enables businesses

to create ads that appear on Google’s

search engine and other Google

properties. 
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KEY FACTORS
DETERMINING PPC
SUCCESS

Keyword relevance

Landing Page Quality

Quality Score
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PPC Keyword Research

Keyword research for PPC can be

incredibly time-consuming, but it is

also incredibly important.
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Relevant

AN EFFECTIVE PPC KEYWORD LIST SHOULD BE: 
Exhaustive   Expansive 
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Add PPC Keywords

Add Negative Keywords 

Split Ad Groups

Review Costly PPC Keywords

Refine Landing Pages 

TO OPTIMIZE
YOUR PPC
CAMPAIGNS
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CLICK-THROUGH RATE (CTR)
IS A METRIC THAT MEASURES THE NUMBER OF CLICKS
ADVERTISERS RECEIVE ON THEIR ADS PER THEIR NUMBER OF
IMPRESSIONS. 
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(Total Clicks on Ad) /

(Total Impressions) =

Click Through Rate
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Because it directly affects your Quality

Score. Google Ads and other search

marketing platforms offer pricing

discounts for ads that offer high

relevance 

WHY DO CLICK-
THROUGH
RATES MATTER? 
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Targeted keywords to bid on. 

Cost-efficient clicks. 

Tools and methodology for closely

integrating keywords with ad text

and landing pages. 

The ability to quickly and efficiently

segment keyword groups to

generate closer targeting. 

ACHIEVING
HIGHER CTR FOR
YOUR ADS
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WHAT IS QUALITY SCORE?
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BENEFITS OF IMPROVING 

GOOGLE QUALITY SCORE
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Keyword Research 

Keyword Organization

Refining Ad Text

Optimizing Landing Pages 

Adding Negative Keywords

HOW DO YOU
INCREASE YOUR
QUALITY SCORE? 
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KEY
RESOURCES
TO IMPROVE QUALITY
SCORE

marketing.wordstream.com/

Quality-Score-Toolkit

marketing.wordstream.com/

Quality-Score-White-Paper
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A “click” on one of your PPC text ads represents

a visit, or an interaction with your company’s

product or service offering. Every click in a PPC

campaign represents attention from a person

who is searching for something that you offer. 

WHAT IS CPC?

HOW TO CALCULATE?
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Cost per action, or CPA — sometimes referred to

as cost per acquisition — is a metric that

measures how much your business pays in order

to attain a conversion. 

WHAT IS CPA?

HOW TO CALCULATE?
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HOW TO LOWER CPA?
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Conversion rate optimization (CRO) is the

process of optimizing your sponsored search

ads, landing pages, and overall website design

to raise your conversion rate. 

WHAT IS CRO?
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Write compelling, clickable PPC ads

Maintain a high degree of relevance

between your ads and corresponding

landing pages 

Test your Landing Page design

HOW TO OPTIMIZE
CRO FOR PPC?
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Poorly constructed landing pages can also
cause your Quality Score to drop, which

will raise your cost per click, cost per
action, and reduce your ad rank. 
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WHAT MAKES A GOOD

LANDING PAGE

Compelling

headline

Concise,

targeted

copy 

Eye-catching,

clickable

call-to-action

(CTA) 

User-friendly

lead capture

form

Attractive

overall design
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KEYWORDS
TO SUCCEED AT PPC,
YOU NEED TO MAKE
SURE YOU’RE
BIDDING ON THE
RIGHT KEYWORDS. 

PPC Keyword Research 

Keyword Grouping and

Organization

Negative Keywords

Keyword Bid Optimization
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IMPORTANCE OF KEYWORD GROUPING
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KEYWORD MATCH TYPES
Broad match — This is the default keyword match type. Google will match your ad
against the greatest number of possible queries. For example, if you bid on the
keyword “massage,” your ads might show when people search on longer phrases that
include “massage,” like “Miami massage” or “deep tissue massage therapist.” Your
ads might also show for closely related searches like “hot stone therapy.” 

Modified broad match — With modified broad match, you can tell Google to only
display your ads when one or more words is in the query, preventing synonym
matches. If you bid on “+massage,” only queries that actually include the word
“massage” will trigger your ad.

Phrase match — This match type allows you to tell Google to display your ad only
when the search query includes a full phrase, such as “hot stone.” (The words have to
appear in that order.) Other words may be included in the search query before or
after the phrase. 

 

Exact match — The most restrictive match type, exact
match tells Google to only match your ads to queries that
are exactly the same, word for word, as your keyword. 
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AD GROUPS
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TEXT ADS
Compelling, targeted text ads are crucial to a high performance PPC campaign. 

They’re often the first contact that a potential customer has with your site: they
search for something related to your business, and your ad shows up in the results. 
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HOW TO SET UP A GOOGLE ADS
ACCOUNT

Step 1. Sign up for
Google Ads account
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HOW TO SET UP A GOOGLE ADS
ACCOUNT

Step 2. Create your first
Google Ads campaign
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HOW TO SET UP A GOOGLE ADS
ACCOUNT
Step 3. Submit your billing information
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