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CART ABANDONMENT

"A cart abandonment initiative can help you
recover 20% of lost sales”
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AdditolCant

Source: foundr.com/start-and-scale



SmartCart recovery

CART Abandon App
ABANDONMENT jilt

TOOLS YOU CAN USE

Cart Rescuer

\ Abandon Aid




REASONS
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People get Website No Credit
distracted Crashes Cards

Source: foundr.com/start-and-scale



Most ecommerce plattforms will have cart
abandonment plugins for purchase




a little something to sweeten your day
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katespade.com

® (ensoy
kate spade
NEW YORK m

MEW ARRIVALS HANDBAGS CLOTHING

WALLETS SHOIS JEWELRY ACCESSORIRNS SALE
psst... you've left something behind. >
-||.'
TO HELP MAKE UP YOUR MIND, @

enjoy 15% off your entire purchase.

Source: kate spade




WHERE'D YOU GO7?!
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Source: blackmilk



Step 1

5 minutes
Il
Abandoned Email #1
cart Alert

Source: foundr.com/start-and-scale



TIP

Add urgency to complete the sale




Step 1 Step 2

5 minutes 24 hours
EL;I s %
Abandoned Email #]1 Email #2
cart Alert Other

Source: foundr.com/start-and-scale



Step 1 Step 2 Step 3

5 minutes 24 hours 48 hours
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Abandoned Email #]1 Email #2 Email #3
cart Alert Other Remainder

Source: tfoundr.com/start-and-scale



POTENTIAL CONCERNS
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Price Product Trust

Source: tfoundr.com/start-and-scale
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Trust Testimonial
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Product Tutorials

Source: foundr.com/start-and-scale




Increase customer loyalty and
improve the unboxing experience with

thank you cards

Source: foundr.com/start-and-scale
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A little bit of personalization can be

the difference between a one-time

customer and a customer for life

Source: toundr.com/start-and-scale



Source: instagram.com/the5th

12 likes

rataelac_oliveira « Follow

rafaelac_oliveira Muito grata a The: 5th
POr este presente! Thank you so much
for your giveaway @the5th! It's a
gorgeous watch and I'm in love with it
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Option 1 Option 2

Your manutacturer Design the cards yourselt and
designs and prints the print them using local or
cards online service

Source: foundr.com/start-and-scale
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Your email list is an asset that you
own and can market to in a cost-

effective way at any time

Source: foundr.com/start-and-scale
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Email gives you another

‘channel’ to grow an audience

Source: foundr.com/start-and-scale



Incentives
* Discount
» Coupon code
« Content upgrade
* Free shipping
Free gitt

Source: foundr.com/start-and-scale



Small increase in conversions makes

a big difference in the long run

Email incentives helps you increase

your conversions



Content upgrade
* Complimentary

* High perceived value



SUBSCRIBE TO DOWNLOAD

Enter your email below to download your
FREE '12 Best Fruit & Veg to Start your Day’

Source: foundr.com/start-and-scale

Sign Up For Our
® Detox Water
Recipe Ebook

Leave your emal Delow 10 recedve owr E-8Book Al of
geicious Detax Water recipes

NO XL, [ G0Nt mit A ee CE DOOA



Content upgrade
« eBook
* Ultimate Guide
* Checklist
* Videos
* Challenge

 Exclusive Access

Source: foundr.com/start-and-scale
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Privy - Pop Ups, Email, & SMS

by Privy,

Exit Pop Ups, Email Marketing, Text, Upsell &
Cart Recovery

4.6 (24548 reviews) ﬂp
WHAT Is 11idy?
Justuno Products ~ Why Justuno?  Pricing  Agencies  Resources Login

The Al Visitor
Conversion Platform

Intelligent lead captures, personalized website messaging, and
audience analytics to convert more visitors into customers.

lshopffyapp Store Categories v~ Collections ~ Q Search Shopify.com

I /;;1}'

MARKETING | SALES AND CONVERSION OPTIMIZATION

@ Wheelio - Gamified pop-up

by IT Trading d.o.o.

STELLAADOT Siitiirim

ol

World First Interactive Exit Intent Pop-up &
Messenger Pop-up

4.7 (469 reviews)

Add app

From $14.92/month. 7-day free trial.




Pop Up tips

* Be specitic

» Get creative
* When in doubt, try coupon
* Make the incentive relevant

» Test out ditferent ways of showing your pop-up

Source: foundr.com/start-and-scale



Campaign Monitor Features Pricing Resources Customers Gallery Agencies Contactus Log in m

Create
stunning emails.

Campaign Monitor makes it radically easy to create, send and
measure the impact of your email marketing campaigns.

Sign up for free Watch the demo

Instant signup. No credit card required.




Email Marketing Essentials

1. Welcome email



S0%

Average open rate tor welcome emails

Source: constant contact
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Email Marketing Essentials

1. Welcome email

2. Frequency



Tip
Email your list 1-2 times a week to stay

top-of-minad



ace & tate

hello again

Our bestselling styles are back in stock!

Pick vour favourite frames

free shipping | free return within 30 days

Source: ace&tate T ®



Email Marketing Essentials

1. Welcome email
2. Frequency

3. Seasonal campaign



Email Campaign types

1. The Welcome email
2. The Curation email
3. The Engagement email

4. The Referral email

5. The Discount email

C

6. The Cart Abandonment email
/. Order Contirmation email

8. Upsell or Cross-sell email

9. The Re-engagement/Win-back email
10. Thank you email

Source: foundr.com/start-and-scale



J g laurasykora @ « Follow
Lincoln Park Community Lake

@ laurasykora @ Today's pose for the

" #MommyAndMini2017 challenge is any
Bird of Paradise or any Standing
Balance Pose. Mini always puts me to
shame with this one! @& PS... | loathe

this pose but it's J's favorite... so we
had to do it!

Matching leggings are from our
collection with @bodyangelactivewear!
Use code "MommyAndMini" for 20% off
If both mommy and mini leggings are
purchased together. ¥

®
ﬂ eesabellie @lucatheeninia her

Qb A

23,424 likes

Source: instagram.com/bodyangelactivewear



Source: instagram.com/danielwellington

@ david_art « Follow

®

david_art - “Time and Space” i
Purchase a bundle of any two items
from @danielwellington to get 10% off
+ use my code ‘DAVIDART' to get
additional 15% off your order!

#dwforeveryone, #danielwellington,
#ad

¢ {1}'1 fodrsightclothing This is

%%  incredible. Mate please check us
out and see how we are trying to
help artist live their passion. This
such a beautiful piece. Brilliant
work mate
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12,786 likes



2

Source: instagram.com/danielwellington

vogue_haute « Follow

vogue_haute Special offer from
@danielwellington Use code

" VOGUEHAUTE - for extra 15% off
on Danielwellington.com Free
worldwide shipping! @danielwellington
@danielwellington .

#danielwellington #dw #dwwatches
#ootdfashion #ootdinspo #stylishwatch
#styleinspiration #stylists
#Sstreetfashion #golden
#mondaymotivation #beachbabes

fashionsairlworld Amazing W
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67.7%

Purchasing decisions impacted by customer
reviews

Source: Moz, 2015



Positive social proot leads to more sales

Source: Northwestern University
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#thefrankeffect
- 50,250 posts

» EETHES

r

Source: Instagram.com/thetrankettect



