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CART ABANDONMENT
"A cart abandonment initiative can help you

recover 20% of lost sales"

Source: foundr.com/start-and-scale



CART
ABANDONMENT
TOOLS YOU CAN USE

SmartCart recovery

Abandon App

Jilt

Cart Rescuer

Abandon Aid



REASONS 

People get

distracted

Website

Crashes

No Credit

Cards

Source: foundr.com/start-and-scale



Most ecommerce platforms will have cart

abandonment plugins for purchase



Source: kate spade



Source: blackmilk



Step 1

Abandoned

cart

Email #1

Alert

5 minutes

Source: foundr.com/start-and-scale



Add urgency to complete the sale

TIP



Step 1 Step 2

Abandoned

cart

Email #1

Alert

Email #2

Other

5 minutes 24 hours

Source: foundr.com/start-and-scale



Step 1 Step 2 Step 3

Abandoned

cart

Email #1

Alert

Email #2

Other

Email #3

Remainder

5 minutes 24 hours 48 hours

Source: foundr.com/start-and-scale



Price Trust

POTENTIAL CONCERNS

Product

Source: foundr.com/start-and-scale



Trust

Product

Testimonial

Tutorials

Source: foundr.com/start-and-scale



Increase customer loyalty and

improve the unboxing experience with

thank you cards

Source: foundr.com/start-and-scale



A little bit of personalization can be

the difference between a one-time

customer and a customer for life

Source: foundr.com/start-and-scale



Source: instagram.com/the5th



Your manufacturer

designs and prints the

cards

Option 1

Source: foundr.com/start-and-scale

Design the cards yourself and

print them using local or

online service

Option 2



Your email list is an asset that you

own and can market to in a cost-

effective way at any time 

Source: foundr.com/start-and-scale



Email gives you another 

'channel' to grow an audience

Source: foundr.com/start-and-scale



Incentives

• Discount

• Coupon code

• Content upgrade

• Free shipping

Free gift

Source: foundr.com/start-and-scale



Small increase in conversions makes

a big difference in the long run




Email incentives helps you increase

your conversions



Content upgrade

• Complimentary

• High perceived value



Source: foundr.com/start-and-scale



Content upgrade

• eBook

• Ultimate Guide

• Checklist

• Videos

• Challenge

• Exclusive Access

Source: foundr.com/start-and-scale



Pop Up services



Pop Up tips

• Be specific

• Get creative 

• When in doubt, try coupon

• Make the incentive relevant

• Test out different ways of showing your pop-up

Source: foundr.com/start-and-scale





Email Marketing Essentials 




1. Welcome email



50% 

Average open rate for welcome emails








Source: constant contact



Source: foundr.com/start-and-scale



Email Marketing Essentials 




1. Welcome email

2. Frequency



Tip

Email your list 1-2 times a week to stay

top-of-mind



Source: ace&tate



Email Marketing Essentials 




1. Welcome email

2. Frequency

3. Seasonal campaign



Email Campaign types  

1. The Welcome email

2. The Curation email

3. The Engagement email 

4. The Referral email

5. The Discount email

6. The Cart Abandonment email

7. Order Confirmation email

8. Upsell or Cross-sell email

9. The Re-engagement/Win-back email

10. Thank you email

Source: foundr.com/start-and-scale



Source: instagram.com/bodyangelactivewear



Source: instagram.com/danielwellington



Source: instagram.com/danielwellington



67.7% 



Purchasing decisions impacted by customer
reviews






Source: Moz, 2015



 



Positive social proof leads to more sales





Source: Northwestern University



Source: Instagram.com/thefrankeffect


