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	Course Description Approximately 100 words: This is a new type of series of workshops in Marketing being offered to sophomore students at Westminster International University in Tashkent.  The workshops are designed to explore various cases in Marketing taken from local and international companies in order for students better understand how Marketing works in modern companies.  The classes are conducted with the use of video clips related to marketing and recent events in the business world.  Some stories and interactive games are also used to spark students’ creativity.  However, the students are encouraged to “connect the dots”.  In other words, the students are encouraged to be active in their learning.

The students are also exposed to various scholars and authors in the field of marketing and related fields such as sociology and psychology.  The workshops are experimental in that structure and content is still being tested in the real environment.

	Course Goals and Objectives Approximately 100 words: Module Aims - Summary

The Learning Outcomes
Learning Outcome 1: Ability to analyse the global and local markets in order to come up with marketing strategies
Learning Outcome 2: Explore and comprehend the essential role Marketing plays in a modern company.
Learning Outcome 3: Understand the essential role Marketing Research plays in Marketing.
Learning Outcome 4: Ability to critically analyse a marketing opportunities and make
recommendations based on alternative course of actions.
Learning Outcome 5: Communicate and present idea, both as a part of a dedicated
marketing team and, individually, in the role of a senior
marketing executive for a global organisation.
	Textbook Title Author Publisher Year of Publication etc: The recommended text is:

“Marketing Management” by Professors Philip Kotler and Kevin Keller, Pearson, 2016. (15th edition)


  

	Reference: http://www.sethgodin.com/sg/ - Personal website of Seth Godin,one of the leading Marketers in the world.  

Also visit Seth Godin's blog at http://sethgodin.typepad.com/

You may also like Russian version of the blog: http://www.blogsetagodina.ru/ (posts are translated into Russian and posted regularly)


	Course Requirements and Grades: There is no assessment on this workshop series (seminar).

It is offered to cement the knowledge gained in the Marketing Management module.
 


	Week 11: Increasing export potential of our companies
	Week 12: Putting it all together.
	Week 13: Independent study week 
	Week 14: Note: This is a tentative outline of the course and is subject to change.
	Week 1: State of Marketing in Uzbekistan
	Week 2: Successful and failure cases from local market (SITIS and American Popcorn)
	Week 3: Inter-industry cooperation (California almonds)
	Week 4: Intra-industry competition (Got Milk)
	Week 5: Product analysis (piyola)
	Week 6: Specialization strategy (WD-40)
	Week 7: Diversification strategy (3M)
	Week 8: B2C vs. C2B (Jack Ma Valdai speech)
	Week 9: Japanese Marketing examples
	Week 10: Responsibilities of CMO


