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[A-3]COURSE SYLLABUS

1. COURSE DESCRIPTION (Approximately 100 words)

E-commerce is a theoretical and practical module with goal of providing students with skills
and knowledge necessary in this field. This module will cover E-business markets and models,
technologies of using e-commerce, building an e-Business: design, development and
management, hardware, software and communications, transactions, wireless Internet and
m-business, internet security, E-marketing and social network marketing and other main part
of E-commerce today's. Also to teach students new ways of developing business with
e-commerce templates in practice. By the end of the course, students will be able to get
acquainted with the main directions of development and implementation of e-commerce,
opportunities and advantages of this field.

2. COURSE GOALS AND OBJECTIVES (Approximately 100 words)

The aim of this module is:

- to provide students to examine the growth of e-business and ecommerce;

- to explore the opportunities and challenges to creating an online business;

-to provide learners with knowledge and skills in qualitative analysis and decision making
skills to understand how the Internet and WorldWideWeb are revolutionizing business;

- to explore the success of an Internet entrepreneur, E-marketing and other main part of
E-commerce today's;

-adapt students to problem solve and be effective learners in the ever-evolving arena of the
online industries and design, development and management of e-commerce;

-apply skills in design, development and management of e-commerce and international
aspects of e-business.

3. TEXTBOOK (Title, Author, Publisher, Year of Publication, etc.)

E-commerce ("E-tijorat"), I.E.Jukovskaya, TSUE, 2016

4. REFERENCE

1.E-Business and e-commerce for managers, H. M. Deitel, P. J. Deitel, K. Steinbuhler,
Prentice Hall, 2011.w

2. Electronic Commerce: The Strategic Perspective, Richard T. Watson, Pierre Berthon,
Leyland F. Pitt, and George M. Zinkhan, Global Text, 2008.
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5. COURSE REQUIREMENTS AND GRADES

Assessment Methods and Weightings:
1. Coursework- 30%

2. Midterm - 40%

3. Exam - 30%

6. COURSE CALENDAR

Week Main Content
1 E-commerce - introduction to E-business
2 E-business markets and models
3 E-business network technology
4 Building an e-Business: Design, Development and Management
5 Internet Hardware, Software and Communications
6 Online Monetary Transactions
7 Wireless Internet and m-Business
8 Internet Security
9 Legal and Ethical Issues; Internet Taxation
10 E-marketing and social network marketing
11 Online Industries
12 E-banking, E-learning, E-publishing, Online Entertainment
13
14
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