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[A-3]COURSE SYLLABUS

1. COURSE DESCRIPTION (Approximately 100 words)

This course is aimed at increasing awareness and sensitivity towards your own and other cultu
res. In an engaging and experiential setting, you become aware of the complex dynamics of ¢

ultural tourism and develop a base of skills and knowledge needed to facilitate tourism marketi
ng management in ways that are culturally-

relevant and empowering. You also develop communication and conflict resolution skills as yo

u explore issues related to the preservation of culture and heritage. Overall, you gain a critical

perspective of the economic, cultural and environmental impacts and opportunities associated

with tourism marketing management.

2. COURSE GOALS AND OBJECTIVES (Approximately 100 words)

At the end of the course, students should be able to do the following:

Students will have an understanding of:

Cultural diversity and protocols of respect particularly as they impact (create barriers for) touris
m activities.

Culturally sensitive tourism products and how to design a culturally sensitive tourism activity.
Students will learnt to:

Describe and compare global travel trends based on evolving cultural imperatives.

Describe and explain impacts of ethnocentrism, stereotypes, indigenization, globalization, cult
ural shock and cultural sensitivity.

Describe how knowledge of various cultural dimensions such as power, individualism, and gen
der assist with understanding client needs and behaviors.
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5. COURSE REQUIREMENTS AND GRADES

Grades will be allocated according to the following scheme:
Participation, Class projects, Hometasks - 30%;Mid-Term exam: 40%; Final Exam: 30%

6. COURSE CALENDAR

Week Main Content
1 History and meaning of tourism
2 Structure of tourism market
3 Factors affecting tourism development
4 International tourism and it's impact to economy
5 Role of marketing research in development of interantional tourism
6 Features of strategic marketing in tourism industry
7 Market of tourism products
8 International cooperation in tourism
9 International tourism organisations in market
10 UNESCO
11 Internal Tourism organisations
12 Free touristic zones in market
13
14




