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eBusiness Value is ...

... the value criterion used in business to measure whether an online
business (including management and employees) is directed toward the
expected direction. An eBusiness value is definitely should be addressed as

the core of the business, it is the cumulation of any tangible and intangible

assets of the business that runs over the internet.

EXAMPLE OF
Tangible Asset Intangible Asset

monetary assets, * brand,

stockholder equity, * recognition,

fixtures, goodwill,
utility. public benefit, and

trademarks.

(Brown, 2021).



EXAMPLE OF (E)BUSINESS VALUE

Instances of Business value could ranging from (e)integrity, (e)perseverance,

(e)determination, (e)innovation, (e)respect, (e)passion and (e)fair-mindedness.
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Just think about the traditional business
[E &g value, but they are established and conducted online
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Measuring eBusiness
Value

Customer satisfaction
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Market share

Ebusiness tends to fluctuate within its subjective and dynamic t

nature of business values. Can we still measure them? Share ofwa”et

The factors that can help to determine how to measure the l

Customer loyalty

successfulness of our eBusiness value

Profitability
Brand |
/-\ recognition
\/ Revenue
Customer Cross-selling Campaign
retention ratio response rate

(Brown, 2021).



We need to

iterate
this....

As an MIS (or at least Accounting
Students who wants to open an
online Business), you have to be
able to make different between these
two concepts

(Market Business News, 2021).
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eBusiness: Before & After

Online Business Didn't Exist Before the Internet Chnstmas Shoppmg
- T The o

Internet Account  Cards
has -

changed
the

business Online Tickets

Wi O r’ d ©Movie oTheatre

In the 1950s,
online banking
did not exist

Online
Business

(Market Business News, 2021).
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BILLION

Digital Buyers
on 2021

1.7

BILLION °

Are shopping Online

Reaching Global Market | Cutting off Cost | Aiming smooth operation = Better Profite

(Picincu, 2019).



THE == BIG 5

GeXag

THE ™= B|G 3

@ B




AMERICAN RETAIL E-BUSINESS SALES IN 2022 (by company)

« $1.29 billion average revenue per day

310 Million customers around the world

amazon
N

* 66% of digital buyers use Amazon 15t time compared to

other marketplace when searching for product

When consumers shop for a product online, where do they start their search?

Amazon anazon Amazon [ 66%
29.5% {# search engine (e.g., Google, Bing) [ 49%
3z walmartcom [ 38%

Kl Facebook [T 26%

& YouTube | | 26%
[@ Instagram | | 21%
2 »
;?% :/4 retailers Other brand or retailer’'s website [ | 17%
- (+]

& TikTok ] 16%
Other social media platform [___] 6%

Other [ 2%

» Around 3,700 new sellers join Amazon every day

« Amazon Advertising earned $31 billion last year

(Boice, 2022).



(Laudon & Traver, 2014).

E-BUSINESS TYPE
(Extended)

Consumer

Consumer

t

C2B |

Consumer

Consumer

Consumer
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ol E-Business
_——

Activities

« Trading of product or services over the internet/website (online)

« E-tailing (definition: Electronic retailing)

« Substantive utilization of internet (intranet and/or extranet) to do research,
Implementation, management, and execution of the business activites.

« Marketing and Promotion through website

« E-learning (Staff training online form)

11
(Laudon & Traver, 2014).



E-BUSINESS OPPORTUNITY

ﬂ NOILVI 144V

. SSINHOIY

a HOV3dd




E-BUSINESS OPPORTUNITY

Through the Internet / Web / WWW

JdWeb 1.0

The catalyst for E-business. The birth of selling goods over the internet. Static text-based
information. Novel way to do business

dWeb 2.0

Collaboration Platforms within E-business. DTC (Direct-to-consumer)
method MAE - revenue increase of 250 percent reaching $16 billion by 2022

JdWeb 3.0

“Intelligent” business. NFT, DAO, Blockhain, Cryptocurrency, Smart Contract

(Baltzan, 2020).



Type of Presence Platform Activity

Traditionr Search
: Display
Web sites Affiliates

E-commerce
Presence
Map

E-commerce presence map is a very important

Sponsorships

Newsletters
Updates
Sales

E-mail

dimensions to map the EMBODIMENT of E- Conversation
i ithi izati Social media R agement

business within a company or organization. Sharing

Every platform involved within the map, is Advice

dedicated to perform unique activity to engage

the audience/customer BAlIcation

Exposure
Branding

Offline media

R

(Laudon & Traver, 2014).



T E-commerce

PRESENCE PLATFORM ACTIVITY
| N — Presence
Website/ Mrab'll o Display
app T %I lte Affiliates M a
e Sponsorships p
Facebook :
_ Twitter Conversation « What's the Idea
Social it Engagement
media Instagram Sharing
Blogs Advice -  Where is the money?
Internal list Newsletters « Target Audience?
E-mail Pn o > Updates
urchased lists Sales
* Marketplace Characteristic
: Print Education « Content Source
Ofﬂ('jf]e TV Exposure %%
e Radio Branding

« SWOT

(Marshal, 2020).



E-commerce Presence

What is the idea ?

* Your mission. Your Vision. Explaining about your what you want to achieve and how

Target audience. Declaring your targeted customer

* Intended market space. Deciding your e-commerce platform

« Strategic analysis. SWOT is commonly used for this

« Marketing matrix. It is important to keep the E-business on track, efficiently and effectively
« Development timeline. Your standard to measure how well the E-business grown.

* Preliminary budget.

(Laudon & Traver, 2014).



E-commerce Presence

Where is the money?

BUSINESS
MODEL.:

Portal,

e-tailer,

content provider,
transaction
broker,

market creator,
service provider,

(Laudon & Traver, 2014).



E-commerce Presence

2 0 2 0 This Is What Happens In An
Internet Minute

facebook.

NETFLIX

V!

- . -
2.5 Million ° 6 O

SECONDS

Created By:
W @Lorilewis
W @OfficiallyChadd

(Laudon & Traver, 2014).

Who are your target Audiences ?

O Demographics: Age, gender, income, location

O Consumption Patterns:

Lifestyle Patterns

behavior patterns

= Purchasing Patterns

» Digital usage patterns (consumer actions on the
web)

= Content creation patterns (blogs, Facebook)

O Buyers’ personas and characteristics



E-commerce Presence

Marketplace Characteristic Content Source

« Size  Static Web page

Growth « Dynamic Web page

Demographics

Structure

(Laudon & Traver, 2014).



E-commerce Presence

SWOT
Analysis

(Laudon & Traver, 2014).
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Current sites do not address
market needs

Unique approach

Easy navigation

Better personalization
Customer base growing
High-value market segment
Superior social strategy

Ability to address large
market with- unmet needs
Potential to_capture signifi-
cant share of this market
Potential to develop
related sites
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Limited financial resources
No prior online experience
No existing user base

No media attention

No Web design expertise
No computer background

Approach could be
copied by competitors

Advertisers may not want to try

a new site

Rapid pace of
technological development
Low market entry costs
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END OF THE CLASS
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