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1. MAPKETUHI KAHAJIJ1IAPU BA XAMKOPJIUK TAPMOKJ1APU

AKcapuaT nwnab ymkapyBYMNap Y3 MaxcynoTiapuHm
TYFPUOAH-TYFPU oxmpru domoanaHyBUMiapra
coTMaumgumnap.

Ynap opacupa Typnm dyHKUMANapHM 6axkapaguraH 6ump
KaTop BOCUTaYMNap MaBxy/.

BocuTaumnap 6umpranmkoa MapKeTUHE KaHamMHW TallKWI
knagn (WYHWMHrOeK, caBOO KaHaiuv €KUM  TapKaTuLl
KaHanu cudatmia XxaM TaHunrad). MapkeTuHr KaHannapu

b " ToBapnap éKuM XM3MaTnapHU Xapwgopnapra, CyHrpa
OXMPIUN UCTEbMONYUIapra eTkasuil yCymapUHUHE ByTyH
_— MaXkMyacuamp.

MapKeTUHIr KaHanu - 0y MaxcynoT €KW XM3MaTHU dompanaHunll €KUM UCTEBMOJ
KUMWLL YyY4YyH TaKOUM 3TaguraH y3apo O0FMK KOMMNaHUa Tynaamu.

Kotler, Ph. Marketing Management. - 15th ed. New jersey. 2016.




1. MAPKETUHI KAHAJIJTAPU BA XAMKOPJIUK TAPMOKJIAPU
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YakoBYMIap - ynryp>xu Ba YakaHa AreHTnap - bpokepnap, nwnab Kymak4unap - TpaHcnopT
CaBOO TalLUKWMMIOTMIapW TOBapIapHM YMKapyBYMNap Bakunapu, caBao KOMMaHuanapu, Myctakma ombopnap,

T COTMG onadmnap, yHra aranuk| areHTnapu - eTkasmb 6epyBUn KoMnaHus | 6aHKIap, peknama areHTImMKnapu
/ @5\ AnNap Ba 3aHXXMp 6ymnab kamTa HOMWOAH Xapuaopnap 6unaH anoka TOBap/lapHM TapKaTULL XKapaeHnaa
A A“L ) coTagumnap. KUAULwaam. MLWITUPOK 3Taguniap, TeKUH ynap araamk
\F‘ 2 YnapHUHI GaonmnaT ToBapra aranmk XYKYKNHM Xam, GUTUMNAP TY3MLL XYKYKUH

h ¥, Ph. Marketing Management. - 15th ed. New jersey, 2018YKYKWUHW YTKa3MLL 6unaH 6OFNINK 3Mac. XaM ofiManannap.




1. MAPKETUHI KAHAJIJTAPU BA XAMKOPJIUK TAPMOKJIAPU

24
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MapKeTUHI KaHanapuHM TaHaw 6oLwwKa
GapyYa MaPKETUHT XapaKaTNapUHUHT
acocui NYHanULwmnHM 6enrunanan.
KoMMaHUAHWMHI HapXx CUécaTu Kyn

~ XKUXaTAaH YHUHI oMMaBun 6030p
/ ﬁﬁp UTaYymnapum GunaH mwnawmnra éxku
\ Aﬁ&ﬂﬁ MaxcynoTnapu ¢akaTt byTmuknapaa
\» A/ coTunumra 6oFnuK.

MapkeTuHr

KaHannapwu
TU3UMU

Oy KOMMaHMAa TOMOHKMOaH
KYNaHWnaguraH TapKaTuil
KaHannapu Tyniamu. Ywoy TMsmm
6yMmnya Kapopnap MeHexxepnap
TOMOHMOaH Kabyn KunmuHaguraH
3HI MyXMM KapopnapgdaH bupungmp.

76

02

dunepnapHUHIr Tanéprapnmru Ba

MOTMBALIMACK Oaparkacu nwinab
YMKAPYBYMHUHI CaBOO XxoOAMMMapu Ba
peknaMaHu TalKun aTuLl 6ymmnya
Kapopapura Tabcup kmnagn. DupMaHuHr
MapKeTUHI ByMnya Kapopnapu KynmH4a

OoLUKa KOMMaHManap onanagaru

MaXKbypuaTnapHu y3 nyumra onagu.

7D

03

ABTOMOOUN MLLNA6 YMKapyBYMUCH
MYCTaKun ounepnap 6mnaH LWapTHOM
MM3onaraHunaa, ynapHm nctanraH
BaKTOa Y3 AMNEePNMK MapKasnapwu
OunNaH anMaLTUPULL UMKOHUATAHN
NyKoTaau.

Kotler, Ph. Marketing Management. - 15th ed:
New jersey. 2016.




1. MAPKETUHI KAHAJIJTAPU BA XAMKOPJIUK TAPMOKJIAPU
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OnFa cypyull MapKeTUHI cTpaTerusacu épgammaa
MWNab YMKapPyBYM Y3UHUHE CaBOO Ky4dlM Ba
MOMUABUW pecypcrapura TaaHnob, BOCUTaYMNapHU
MaxCy/TOTHU COTU6 ONULL, Urapu CypuULL Ba
oXUpru ponaanaHyBUYMIapra CoTMLLra
MLLOHTUPULLIFA XapaKaT KMnagu.

03

Onfa cypyLl MapKeTUHI CTpaTermacu MaxcynoT
Tondacmaa bpeHara CogmMKAMK MacT 6ynraH, ToBap
TaHNalW TYFPUOAH-TYFPU OYKOHOa coamnp 6ynraH,
Xapuanap MMnyncme 6ynraH Ba MaxcyMOTHUHT
ad3annmMKNapm xapmnaop TOMOHMOAH AXLMN
TYLUYHWTaH Xoiapaa Moc Kenaau.

Kotler, Ph. Marketing Management. - 15th ed. New jersey. 2016.
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DdurpMa y3 BoOCUTaUMNTapPUHU
OoLIKapULLAa O/1FQ CypPULL MAPKETUHIMM
Ba )XKO316Q40p MAPKETUHI ypTacuaarm

MyTaHOCMO MyHOCabaT TYFpucmaa Kapop
Kabyn KN Kepak.
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XapuaopnapH »and KUNuLL cTpaTernacu
MWNab YMKAPYBUYMHUHE peKnamMa Ba COTULLHMN
pParbaTNaHTUPULL OPKANW NCTEBMONMYUNAPHN
BOCUTaYMNapOaH ToBap M3nawra yHaalwmHm
Hasapaa TyTagm, by aca UKKMHYUCUHU 1LLINab
YMKapyBYMOAH TOBapapra bytopTMa bepuLira
MaXkbyp Kmnagu.

04

Onfa cypyLl MapKeTUHI CTpaTeruacum
MaxcynoT Toundacu xapUaopNapHUHT
OpeHanapra Kyunu coaonkmrii Ba
XapUOOPNAPHUHE Xapua »apaéHura toKopu
Japaykaga UWTUPOK STULLIK BunaH
TaBcudMaHraH xonnapaa, WyHUHrOeK,
Xapuaopnap AykoHra 6opuiiagaH onavH fogap
OpPeHAMHM TaHNaraHnapuaoa Moc Kenaawu.




2. MAPKETUHI KAHATNTAPUA TUBSUMUWHWHI PUBOXITAHULLU

01
. KoMnaHua opatoa VY3  DaoUAaATUHMK
Maxannum 6o3opaa MaxcynoT COTULIAAH
6ownanaun, yHoa annakadoH Maxannun
BOCUTAUMNAP XuU3MaTlapura Myporkaa

KMnagu.

02

. Maxannumm BoCUTa4YMUNapHUHI COHM oaaTaa
KUYUKOMP: UWNab YUMKapPyBYMHUHI OUp HeyTa CaBOo
areHTnapu, 6up HeuTa YNryp»Xum cotyBUMnap, bup HedTa
TallKWMN 3TUMraH 4YakaHa CoTyBYMMIaAp, 03 MUKOopOaru
TPaHCMNOPT KOMMNaHMANapu Ba bup HedTta oMmbopnap.

03

. ByHOan BasmMaTOa 2HM AXLWKM KaHaANMHWM TaHMnaw KMUKMH 2Mac; acoCcum
MyaMMO 6U1p ékM BUpP HeuTa BOCUTAYUIAPHMU AHIM MaxcynoT GunaH

LUYFyNaHUWwra MyHantTmpuwanp.




2. MAPKETUHI' KAHATTNMAPU TUSUMUHWUHTT PUBOXXITAHULLA

IBM nupuk mmxosnap bunatH
caBOo Ky4napw opkanu, ypTa
MUXKO3Nap 6UNaH YNKyBYU
TeNneMapKeTUHI OPKanm, KUYMNKPO
MMYKO3Map BunaH TYFpUaaH-TyFpu
MouYTa opKanu xapuaopiapHm
KOMMaHUAHUHI Te3KOP pakKamMmra
MYypOXKaaT KUNuMLIra Taknmao

d Knnagu, XaTTo KUYMKPOK,

€KW NIHTepHeT opKanu MUXKO3/M1ap — YakaHa caBao
GuTUMNap TysuLL OYKOHMapW OpKanu, toKopu
MMKOHWHUK Bepaan. UXTUCOCNAaLUraH ToBap/lap aca
MHTEPHET OPKanun coTUnagm.

Charles Schwab ys
MWYKO3Mapura
dunnmnannapna, tenedoH

Staples y3 maxcynotnapvHu aHbaHaBUM
YakaHa caBOoO KaHanu, y3 Beb-cantu,
BMPTYyasl CaBOoO MapkKa3fapw Ba AyCTOHa
cavTnapgary MMHrnab xaBonanap opKanu
Taknno Kmnagu.

= J
/)

Kotler, Ph. Marketing Management. - 15th ed. New jersey. 2016.




M'mMbpwma KaHannapoaH
2. MAPKETUHI KAHAJTTNAPU TUBUMUWHUHT PUBOXJTAHULLUA domnpanaHaguraH KoMnaHmsanap

KaHannap axwmu mwnawura Ba
MUXXO3MNap TOMOHUAAH ad3an KypraH
Ou3Hec aManmMéTnapura Moc Kenuiura
MLLIOHY XOCUN KUNULLNAPWU Kepak.

—

Xapupopnap, y3 HaBbatnaa,
Kynuoarm xycycuarnap 6umnax
TaBcudNaHraH KaHan

MHTEerpaumnacmMHmM KyTmagu:

02

NHTEepHET OpKanu bytopTMa KUTUHIaH
TOBaPNaPHU IHI AKMH YaKaHa caBao
OYKOHU OPKanu KanTapuil MMKOHUATW.

01

NHTepHeT opKanu ToBapnapra byopTMa
6epunLL Ba YHU MUXKO3 YUYH Kyaw
»XOoWMOa onnLL UMKOHUATK.

03
OHNalH Ba MyHTa3aM xapuaiapHu

Xxmcobra onraH xonaa
yermpmasiapHumM onml MUMKOHUATA.

Kotler, Ph. Marketing Management. - 15th ed. New jersey. 2016.




2. MAPKETUHI KAHAJITAPU TUBSUMUWHUWHT PUBOXXJTAHULLU

MapKeTUHI KaHa/lJlapy TU3UMM - Oy KOMMaHUA
TOMOHWAGH KyNAaHWNaanraH TapKaTULL KaHanapw
TYaMun.

YOy TU3UM BYNYa Kapopaap MeHexepap TOMOHWUOaH
Kaby KNAMHagUraH sHE MyXyM KapopaapaaH upuonp.

MapKeTUHT KaHanapyHY TaHNaLl KoMMaHUAHUHI Hapx crnécaTn Kyn OdunepnapHWHr Tanéprapnmru Ba DUPMaHUHI MapKeTUHI Bynmya
OoLlKa 6apya MapPKETUHT
XapaKaTNapUHWHE acoCKUi BOCUTa4YMNapu 6mnaH nwnawmra éKm  YMKapyBUYMHUHI CaBO0 XoOMMIapmu

MYHanUwmHM 6enrmnangn. YHUHI MaxcynoTnapu dakat Ba peKaMaHM TallKWI 3TULL
OyTMKNapaa cCoTUNMLIMra 60FIMK, 6yMmrYa Kapoprnapura Tabcmp LUIYHUHIOek, bup Katop crnécaT Ba
Knnagw. TapTMONapHU Y3 numra onanu.

YKUXATOAH YHUHT oMMaBKi 6030p MOTMBALMACK Oaparkacu mwnab Kapopnapu KynmH4ya 6oLuka
KOMMaHManap ongmoarm y3ok,

MyO40aTNM MaXkKOypuraTnapHu,

ABTOMOGUN MLWLINA6 YMKaPyBUYMCU MYCTaKMN aunepnap éunaH wapTHOMa

XAMKOPJIUK TAPMOKJIAPU | uM3onaraHuaa, ynapHuW UCTanrad BakTaa y3 Aunepnmk Mapkasnapu éunatx
anMaLWTUPULL UMKOHUATUHU MYKOTaau.




2. MAPKETUHI KAHATNTAPUA TUBSUMUWHWHI PUBOXITAHULLU

MWNa6 YMkKapumLl
3aHXXuUpm
peXxanawtTmpuil MyamsaH
adp3annmknapHu 6epagm.

TAJIAB

-

-

~

BupuHuYMpaH, arap KoMnaHug
ONAMHra éKM opkKara nMHTerpauma
KMTMOKYM BYNca, y Kancu
MYyHanuLwaa aHr katra omaa
(3aHX>KMp BYMNab tokopura Ekm
macTtra) 6axonaHMLLM MyMKUH.

J

4 )

MKKUHYU[AH, KOMMaHUAHUHE
eTKa3nb 6epunLl 3aHXUPUHUMHT
TYPNY KMCMAapKaa nango
6ynaguraH Ba xapaxkatnap, Hapxnap
EKN TAbMUHOTHUHT KECKMH
y3rapuimra onmb KkenaguraH
MyaMMonapaaH xabapaopnmri
owlagm.

-

N J

-

~

YymnHuUmpaH, KoMnaHug
XaMKopapra anoka,
TpaH3aKuManap Ba TyJIOBAapHU
TE3POK aMarsira omMpuLL yYyH
NHTepHeT oOpKanu y3apo
XAMKOPNMUKHU TalLKWNT KUTULLHN
TaKNM® KUNULWKN MYMKKH; By
XapaXkaTNapHW KaManmTupaau,
axbopOT OKUMUHU Te3NnalTnpanm

Ba aHUKJIMKHUW oLl paan. /

NHTEPHETHUHI PUBOXNaHULLKM BUnaH dupmManap
ypTacupgarm MmyHocabaTtnap sHaga pMBOXKIaHMG Ba

Kotler, Ph. Marketing Management. - 15th ed. New jersey. 2016.
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3. MAPKETUHI KAHAJTJTAPHUHT YPHU ’-“

Teamwork I
HuMa yuyH nunab ymkapyB4m finance
TOBapapHU coTuULl 6yrmnya 6ab3u

PYHKLIMANAPHM BOCUTaYMNapra
TOMWUMPULLN KEPAK?

Axup, Oy oeraHu, y Mabnym i AN £}
Laparkaga MaxcynoT KaHOal Ba -
KMMra COTUNULLMHK Ha3oparT | § Al

KUTULLHU MYKOTaaMW.
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[an WwyHOaKM, BOCUTadMnap
XM3MaTnapura Mypox<aat KUnuLL
nwnab ymkapyBuUra 6up Katop
KynaunmKNnapHu Babaa KMnagu:

W)
N\ 7 Kotler, Ph. Marketing Management. - 15th ed. NeWJerse} 2016,
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KynruHa mnwnab ymkapyBumMnap TyFpuoaH-
TYFPU MapPKEeTUHIHU aManra OLMpPULL YYyH
MOMUABUIMN  pPecypPCnapHUHI  eTuliMac-
NUTUHU XUC KUNULLAON.

MacanaH, AKLWga GM aBToMo6uMNnapuHm
coTMLAa 8 MUHIOAH OPTUK, MyCTaKMN
avnepnap UWTUPOK aTagu. Xatro GM kabu
MUPUK TAalLKUIOT YY4YH XaM Bapya ounepnumk
MapKasnapuHWM COTUO ONULL yYyH eTapam
Mabnar TonuL XXyaa KUNKUH.

TapKaTUL TUSUMUHU ApaTyBUM ULWINA6

YMnKapyB4YMnap MHBECTULUMANAPHU
V3NapUHUHI acocum 6usHecura
MYyHaNnTUpULL opKanu donpgaHm

owMpULLNapPU MYMKUH.

Arap vwna6 ynkapul 20%, YakaHa caBOo
aca aturmn 10% domaa MaprKacuHM
TabMUHNAca, eTKasmb 6epyBYM dUpPMa yUyH
MaXxCynoTHUM oxMprun pomnpganaHyBumMnapra
MYCTaKuN paBuLLga cotul domngacmsgmp.

OpaTtoa BOCUTa4YMNap ToBapapHU
Makcagnm 6o3opnapra onmb udukMwoa
6eKkuéc caMapagopnmMKka apuLlagunap.

V3napuHUHr anokanapu, Taxxpubacu,
MXTUCOCNALLYBM Ba GaonumaT kynamum Tydamnnm
BOCUTauMMIap, MICTUCHO TapMUKacmuaa, eTkasmob

6epyBYM KOMMNaHUANapra nwnab
YMKAPYBYMNAP MYCTaKMN paBULLAA TapKATULL
OuNnaH WyFynnaHraHMaoaH Kypa cesmnapnm
Japakafa lokopu gapomMagnap 6epagunap.



2. MAPKETUHI KAHATNTAPUA TUBSUMUWHWHI PUBOXITAHULLU

—— TapKaTULI KAHAJIN ULWTUPOKYNIAPUHNHI Ba3sngdanapu

- MOTeHLUMan Ba MaBxy MMKO3/ap, pakobaTumnap Ba MapKeTUHT MyXUTUHUHE 6oLLKa cy6bekTnapu Ba
OMUNNapu XakMaa MabyMoTnap TyniaLw.

- XapumgnapHnm paF6aTﬂaHTl/IpMLLIFa KapaTtujiraH MioH4Y 1M KOMMYHUKaUUNAINapHM Mwnab YnMKMLL Ba TapPKaTULL.

- TOBapra araaunk XyKykKMHu 6epuil EéKn yHU Tacappyd TULLHKM TabMMHMAALL YU4YH HapX Ba OOLIKa Macananap
OyMmnUa KeNMLLyBra 3pPMLLMLL.

- TOBApP MLLNA6 YMKApPULL yUyH BytopTManapHM »XOWNaLlTUPULL.

- MAPKETUHI KaHaNMHWHT TYPNU gapa)kanapwia o3ara kenagurad MHBeHTapm3aunaH MOUANaLWTUPULL
YUYH 3apyp 6ynrad MmabnarFnapHy TOMULL.

- KaHaNHUWHI nwnawm éunad 60FnK xasdpnapHM Y3 3MMMacura onmLu.
- TOBAPMapPHUHI U34YK CakaHMLLIM Ba YXUCMOHUM XapaKaTNaHULWLMHM TabMUHMAALL.

- BaHKNap Ba 6oLIKa MOMUE MHCTUTYTIAaPU OPKanv XapuaopnapHUHT nyn MabnarnapuHu nnab
YNKAPYBYMHUHT XMCOb pakamiapura YTKasuLL.

- TOBapra aranmK XyKyKMHUHI OGUP YXUCMOHUIN EKMN IOPUAOMK LWAaxcOaH 6ollKkacura yTuLn.

YWoy dyHKUMANapHUHE 6ab3nnapu (X)KMCMOHUM XapaKaT, MyJTK XyKYKMHW YTKa3unLL,
parbaTtnaHTMpuULL) Nwnab YMKapyBUYMOaH Xapuaopra TYFpuaaH-TyFpu Gaonmar
OKMMUHW TalLKKMN KMnaam, bolwkanapu (bytopTMa Ba Ty/10B) xapugopnapaaH
KOMMaHMara Teckapum oKMMIapHM Talknn Kunaau. bolwka dyHKumanap (ax6oporT,

MY3O0Kapalnap, MONTUANALWTNPWLL Ba TaBaKKaJ'IL—Il/IJ'Il/IK) MKKasla M)”/Hanmu_lua XaM aMasira
ownmpunagn.




4. XU3MAT KYPCATULL CEKTOPUOA TAPKATULL KAHANNIAPU

f

ByHOaM MyaMMonap Xxap KyHU xm3MaT KypcaTyBYM Ba
FoAanapHM eTKasnb 6epyBUYMNapP TOMOHKMOAH Xal
KUNUHaOW: XyCycuii MakTabnap «bunmmnapHm
TapKaTULL TU3UMMNAPU», COFTUKHU cak/lall
TaLWWKUNOTNAPU - «COFNTOM TYPMYLL TAaP3UHU TapKaTULL
~ TU3UMMNAPW» HKU apaTagunap.

MapKeTUHI KaHannapu
TYLLYHYaCcK Xe4d KaHaan xonataoa
*XUCMOHUM TOBapapHU
TakcMMnalw 6unanH
YyerapanaHManau.

Makcaaonum ayonTopusaHn NNoXu
6opuYa KEHIPOK KaMpab onuil yyyH
XM3MaT KypCcaTULL COXacu BakKMnnapu
Y3 areHTIMKNapuHM
YXOMNALWTUPULLHUHI TabuaTn Ba
TaMomunnapu xakmaa 6atadpcun pukp
topuTagunap.

' BMA ga xush kelibsiz!

Kotler, Ph. Marketing Management. - 15th ed. New jersey. 2016.




4. XUBMAT KYPCATULL CEKTOPUOA TAPKATULL KAHATJTIAPU

KMﬁMATHM MapKeTUHI KaHannapw «waxc
MapPKeTUHIMOa» XaM

KynnaHunagu.

ETKA3UB BEPULL

MARKETING & SALES CUSTOMER SERVICE PRODUCT DEVELOPMENT

XX aCpHUHI BUPUHUYM apMMaa Cunécatumnap y3 FoanapuHu camnoBymnapra NKTUCOAMETHUMHT KYNNab TapMoKiapuaa —
npodeccnoHan KoMegUaYUNapHUHT eTTUTa eTKa3unLW y4yyH 6apya kKaHannapaaH xam 6aHK, CyFypTa, Typu3M, 6poKepnK coxacuaa
KaHanm 6op 3au: 3cTpaga Woynapu, Maxcyc donpanaHuWNapu kepak: oOMMaBUii ax6opoT MHTEepPHEeT Ba 6ollKa TEXHONOMMANAPHUHT

ToMoLanap, TyHrv knyénap, paguo, KUHo, BOCUTanapu, MUTUHIMap, TeneBuaeHmnenarm PUBOXTAHMULLW BUNaH AHMM TapKaTULL
KapHaBannap Ba TeaTpnap. 2cTpaga KMCKa ab/1oHNap, TYFPUOaH-TYFPU NoYTa, TalLKM KaHannapw nango 6ynMokaa.
LoyNapKu acTa-CeKMH MalLXypPUIUHM peknamMa, akc Ba aM1eKTPOH noyTta xabapnapwu,
MYKOTMO, Y3 YPHUHM KOoMegusa knybnapura Beb6-camTnap.

Ba kaben TeneBmMageHvecmnaarm
KypcaTyBnapra 6ywaTtmb 6epgw.

Kotler, Ph. Marketing Management. - 15th ed. New jersey. 2016.




4. XUBMAT KYPCATULL CEKTOPUOA TAPKATULL KAHATJTIAPU

TAPKATULL KAHAI KAPOPIIAPU TAPKATULU KAHAT KAPOPIIAPU

MapKeTUHTI KaHanu TU3UMUHMA
APATULL MKO3MAP DXTUEKNAPUHUA
Tax 1N KUNULL, KaHan
MaKcaanapuHu 6enrmnatl, acocmi
KaHan BapuaHTNapuUHM aHMKNaLWL
Ba yNnapHu 6axonallHu Y3 ndumra
onagw.

MapKeTUHI KaHaNMHU apaTULL
MaKCaaM XapuaopnapHUHL
XM3MaT KypcaTULL gaparkacura
(KYpcaTunaétraH xm3maTtnap
XaXKMU Ba cmudatun) TanabnapmHm
aHMKNawaaH 6olwnaHagw.




4. XUBMAT KYPCATULL CEKTOPUOA TAPKATULL KAHATJTIAPU 1 ?

XM3MaT KypcaTuULL Japaykacu b6ellTa
KOMMOHeHTOaH nbopart:

uls

03

MNapTuna xaxmm Kytnw BaKkTy Ba eTkasné 6epuil  XOoNnALWYBHUHI KYIAUININ  ToBAP/IAPHUHI XUIMA-XUIJTUTN XU3MATHU KyBBATAAL
Onoamm MmKo3 6P BAKTHUHI
V.EI..EI. P Bak KaHan xapuoopnapuv Maxcy1oTHU MapKeTUHTI KaHanu By MapKeTUH KaHanuaarm KaHan TOMOHMAAH TaKaMM
y3uaa cotm6 onmim MyMKUH ONULL YYYH KYTULLTapU KepaK Xapunoopra MaxcynoTHH

} . " MaxCy/I0T aCCOPTUMEHTUHUHT  STUNAAUraH XM3maTnap: Kpean
\6V'p XWITMaxCyToT  GyfiraH ypTada BakT. Xapuaopnap tes COTUG ONULLIHK Kait KeHMUIMHW BUnanpanu. BepuLl, ToBapapHu eTkasnsd
\“ NKOOPMW. eTka3nb 6epMLIJHM acl>3an KypVILIJa,EI,l/I. Oapaxkada OCOHJ'IaLLITl/Ipa,l:l,l/I'.7 6ep|/||_|_|, ypHaTMLLI, TabMMpAaL.

Kotler, Ph. Marketing Management. - 15th ed. New jersey. 2016.




4. XU3MAT KYPCATULL CEKTOPUOA TAPKATULL KAHANTIAPU

MapKeTUHI KaHannIapuHu
LIAKANAHTMPULLAA WYHKM Xpcobra onuiu
KepPaKKM, XM3MAT KYypCaTMLL OaPaXKaCUHUMHT
YCULLM KaHan Mumngarv xapaxkaTinapHUHN
KYNanmMLWMHM Ba HaTUXXada Xapuagopnap
YUYH TOBapap (xm3mMatnap) HAPXMHUHT
OWUMLLMNHWM aHIaTagm.

-— LEP:';‘:(KKRZ mPROBE E el
= v \ £ SOURC
SO0 RIME&
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‘Lios I
MINE & & proe SH| 00K
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EARCHj |z
e ME1

TATION By

Typnn Xun xapuoopnap Typam Xmn xm3mMmaTt
IXTUEXKapUra ara.

McTebMon ToBaplapuHM HUCBGaTaH ap30H
Hapxap4a COTyBYM OAYKOHMAPHUHE
MyBadpPakmaTn (Yermpmanap geb
aTanaguraH) CTebMoNYMNap NyaHU TeXall
YUYYH XM3MaTHU KYPOOH KMIuMLLTra Tanép
SKAHIUIMHK KypcaTagu.




4. XUBMAT KYPCATULL CEKTOPUOA TAPKATULL KAHATJTIAPU

MapKeTl/IHF KaHalTMHWHTI

MAKCAOJIAP KYUULL
BA TUMMUT/IAPHMU
AHUKJALL

MaKcaalapu Xm3amMaT KYPCaTULLHUHE
Kepaky gaparkacuHM TabMUHMAALWL
HYKTaun HasapwaaH 6enrmnaHagu.

PaKoBaT MyXUTUAA KaHAN MLLITMPOKIMAAPU /3 OpaTtaa, TYPAU X1 Xxm3MaTtiapra MyXTox 6yiraH 6ump

. HeuTa 6030p cerMeHTNapu MaBxXyd. PexxanalTrpuLL
3ndanapuHM WyHOam 6axkapuLLiapy Kepakky,

caMapanm 6ynmLIm yuyH xap 61p xonatoa Kancum
cerMeHTapra xm3mMaT KypcaTuLL Ba Kancu
KaHannapaaH donganaHmLL KepakinrmHM aHMKNalLl
Kepak.

,\ M XapakaTnapHW MUHKMMaNNawTMpuLL Ba Ly
| pra Kepaknu gapa)kaga xm3mMaT KYypCaTULLHU
TabMUHNaMOWN.




4. XU3MAT KYPCATULL CEKTOPUOA TAPKATULL KAHANTIAPU

Te3 6y3unaguraH ToBapJsiap TYFPUAAH-TYFPU
MapKeTUHIrHU Tanab kunaaun. Kypunuiu
MaTepmannapu Kabu KaTta XaXXMam ToBapaap yyyH
Mwnab YmkapyBYMOaH Xxapuooprada 6ynraH nynga
MaxcynoTnap MmHmuMan MmacodaHm 6ocmnb yTagmraH Ba
MUHMMan loKNaLW, TYLWWMPKLL Ba Cakaall ULWAAPUHK
Tanab KMnaguraH kaHannap Tanad KManHagu.

COBYTULL EKUN UCUTULL TUSUMITAPU
Kabu dmMpMa TOMOHMOAH YpHaTULL
Ba/EKN TEXHUK XM3MaT KYpPCaTULLIHMU
Tanab KyMnaguraH Hapcanap oaoataa
MwNab YMKapyBUYM EKN YHUHT
dpaHYan3ImMHr guneprapu
OHl/IJ:I,aH coTunagu Ba Xxm3mat
KypcaTtuiagon.

KaHanHUHI Makcaanapu MaxcynoTHUHT
XyCyCUATNapura xamM 60FnuK,

HocTtaHpgapT ToBapnap (6ytopTtMa
acocuoa TanépnaHraH yckyHanap)
eTKa3nb 6epyBUYNHUHI CaBOO
BaKMIMapu opkanun 6eBocuTa
coTunaaw.

FOKOpW KNMMATNM caHoaT
YCKyHanapuHu (reHepaTtopnap,
TypburHanap) eTkasnb 6epuil 6ymmya
LapTHOMaNnap KynmH4ya BocMTadmiap
MWTUPOKMNCIM3 BeBOCUTA
KOMMAaHUAHWHI CaBO0 XOAMMIapKn
TOMOHMAOAH Ty3unagu.

Kotler, Ph. Marketing Management. - 15th ed. New jersey. 2016.




4. XU3MAT KYPCATULL CEKTOPUOA TAPKATULL KAHATNNAPHU

Ll

Tapkatuwl
KaHanNapUHUHI
TY3UNMULLUHUA
nwnab
YMKMLLOA Xap
XUN Typoarm
BOCUTa4YMnNap-
HUHI Ky4/1M Ba
3and
TOMOHMAPUHU
XMcobra onuiu
Kepak.

MacanaH, y3 caBaoo BaKWUMMAPUHUMHI MaBXyaIMrn KOMMNaHWAara xapuaopnapra ToBapniap
YUYH MacT Hapx/apHW TakInd KU MMKOHUHK 6epann, YyHKMU YMYyMUK XxapaxkaTnap 6ump
HeuTa MMXKO3/1ap ypTacuaa TakCMMIaHaau.

AMMO Wy ©6wunaH O6upra, caBOO KOMMaHUANapuW XxoouMnapuw, Kowuaa TapukKacuaa,
TOBAPNAPHM COTULL YUYH KYMPOK XapakaT Kuiagwnap, Makcagiuv mvwnangunap. Kadan
ApaTULL XKapaéHmaa pakobaTool KOMMAaHUANAPHMHE KaHannap Ty3uamLnM XaM xmcobra
onuMHagu.




4. XUBMAT KYPCATULL CEKTOPUOA TAPKATULL KAHATJTIAPU

/\

M.: AKLL KoHyHNapu pakobaTHU YeknanauraH éxkm
MOHOMNONUSA YPHaTULLMa KapaTuiraH TapKaTuLl
KaHannapwuoaH domaanaHULLHM TaKMKTanan.

KaHan Ty3unuim Talwky MyXUTHUHT y3ura
XOC XyCYCUATNAPUHM XaM XMcobra onuiim
Kepak.

oo

MKTMcoaomin BasmaT EMOHNaLUraHaa, Mwnab YnkapyBYMNap MaxcynoTHUHT AKYHUI HapXUHKU 6Up
XWUN fgapaxkaga ywnab TypuLl ydyH TOBapnapHM 3HI KUCKa Myn 6unad caBOo HykKTacura eTkasmb
6epuLanmn Ba 6ab3n XM3MaTNapHU UCTUCHO Kunagunap. TapkaTULl KaHannapura KoHyH
XYX>KaTnapu xaM TabCcup KypcaTaau.
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ACOCUU TYLLUYHYAJAP

os@

TyFpupaH-TYFpPU KaHan (HoMb gapaxa) -
BOCUTAYUNMAPHUHT MYKAUTM BunaH
TaBcudaHagm Ba MLINab YMKapyBUYMHM
PROFIT ncrebMonymnap 6unaH 6esocmuTta 6GoFnanaou.

010

TapKaTULl KaHanu - MWnab YnMkapyBYMOaH MCTeEbMONYMrada
6yNnraH MapKeTUHr GaoNUATUHUHE BYTYH »apaéHUHUM N34un
amManra owmpaguraH, TM3aMMNM paBuLLaa y3apo 6oFNaHraH,
GYHKLMOHAN MXTUCOCALUraH MapKeTUHr
TALWWKUAOTIAPUHUMHTE (Ba XXMCMOHUIM LLIAXCNAPHMHT)
NOrMNCTUKA 3aHXXMP s

04

BunBocuUTa KaHas - 1WIab YnKapyBYMNHM
Xxapuoopnap 6unaH MablyM MUKOgopOarU
BOCUTauMMIap opkanu 6orFnamgun, by aca

»> ||||
L]

YW Oy KaHaNHWHI gapaxacuHMU
02 benrunangun.
TaKCUMOT KaHaJIMHUHI Cy6beKTNapm -
TOBap/TAPHWMHI MaKCcaaIn XxapakaTu Ba eTKa3mb 05
6epUNULLNHY TabMUHNOBYM TalLKWUIOTIAP Ba
.. TapKaTULl KaHANTMHUHI Y3YHJIUTU - NLLNab
YAPHWUHI TAPKMNbUM 6ynmnMHManapm .

YMKAPYBYM Ba XapuUaoop ypTacuaaru TapKaTMLL
xmcobnaHagw.

3aHXXMpUaarm MapKeTUHr cybbeKTiapm COHW.

Kotler, Ph. Marketing Management. - 15th ed. New jersey. 2016.
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TumxopaT
caMapagopnumrin
6enrMnoBYM oMUNNapP:

TmxxkopaT butMnapu
caMapagopUrmHu
6enrnnoBYM oMuUNNap:

TvxxopaT
PaoNUATUHUHT
camMapagopnunru
|
| |
XaparkaTt/iapHu XM3MaT KYpPCaTULLHUHT
KNCKapTUpuLl IOKOPW Oapaxkacu
OMunnap
ToBapna
TakcuMoT CaBpo prap
KaHannapu ycynnapm aCCOpPTVMEHRTY
Ba cudaTtm
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CaBpo KaHannapu yHKuuanapm:

ToBapnapHu UcTebMonuunap
CaBaoHM TpaHcnopTUpoBKac Tanabnapwura ButuMnapHu
par6aTnaHTUpUL M Ba oM6opxoHaaa MYBOPUK MaxcyoT Mo nuanawTupuLl
ounawTupuul nwna6 Yymkapuiu

\\rﬂ%‘-f&

MNMoTeHuMan
ncrebMonyunap
6unaH
KOHTAKT/TapHU
nynra Kymmu
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TyFpUOaH-TYFPW KaHas -
TOBapJ/lapHW BOCUTaYMIapCm3
XapakaTu

ANPUM KaHannap BEMNBOCUTA — aBBar
KaHan waknm BOCUTaUMra CYHr

TaCHUPU: NCTEebMONYMra

Apanall — nwnab
YNKAPYBUYMHUHT BOCUTaYMIap
Ba MCTebMONYMnap
KOHTaKT/1apm

5
=)

Kotler, Ph. Marketing Management. - 15th ed. New jersey. 2016.
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( TyFpuyaaH-TYFPU KaHal NapaMeTpnapu: ]

4 N [ N N [ N N [ N [ N N [ )
H Cornuinan MaxcynoT-
apx KEUUHIN
CoTtmu Bosop . HU
CoTumw McTebMonym cMécaTtm KonnaLw XM3MaT LHapomMan
XapaxxaT- OUNNMU o o CTaHOapT-
XaXXKMWU - 6umnaH aJTOKa Kyoa ManOoOHU KypcCaTtmLu Oapaxkacu
KUYUK; KyOa aKUH; fiapn SHE abJlo MocCallyB- TOR; MMKOHUAT- toKopU; natmnpul
' ' IOKOPWU; Japarkaga; . ' ' Aapa)kacu
YaH,; apn aHr OKOPU
g AN AN AN AN AN AL S AN AN Y,
( BunBocuTa KaHannap napamMeTpsapu: ]
4 N [ N [ N [ N N [ N [ N N [ )
CoTmnwgaH
Victebmont Hapx CaBoo KENWNHIU CraHoaprT-
CaBoo Cotnu M 6mnaH . KonnaL Hapomasg
cHnécaTtm npeamMeTuH . Xn3maT nawTmnpuL
XAXKMM XaparkaT/a anokanap 6 MaWOoOHU < Japarkacu
KaTTa; ov - ypTaua; | | axamuarcus || MOC1aLYB- v oL - KEeH KypcaTumLu nacT Aapaxkacu
! ! . YaH; KOHWKapu;, ! MMKOHUAT- ! MacT.
' flapwu Nacr,
N\ AN AN AN AN AN AN VAN AN J
( BupnawTUpUIraH KaHana NnapaMeTprapu: J
4 N [ N [ N [ N [ N [ NKCOTMLU,D,aH\f N [ N
McTebMond Hapx CaBaoo KonnaLw KEMMHIU Xap KaHoam
CaBfo Cotnuu M 6unnaH lap o XM3mMaT donpa P
XaXKMU XapaykaTtna anokanap crecarh MaB3yCchHu ManAoHM KypcaTuLL Japarkacu - cTaHfaprt-
KaTTa; n - ypTada; axaMmnaTcm3 MocTaLlys- Gunuw SHr MMKOHUAT- VoTauya; flalTrpmLl
' Py -yp ' X yaH; MaKoynaup; KeHroup; napw yp ! Oapaxacu.

_ UAN J UAN UAN J )\ HopMananp ) UAN J
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TXopaT BocUtTauunapum:

YakaHa caBgo
KOpXOHanapu

YAryp»un caBoo
KOpXOHaapu

ToBap bupKanapu

YAryp»u caBoo
apMapkanapu

AyKLIMOHNAP

TYyFpPUpaH-TYFPU 6UTUM

cyb6beKTnapm

CaHoat
KOpXOoHanapu

KMLWTOK XY>Kanurmn
KOpXOoHanapwu

TYpUCTUK
KOMMaHuanap

MagoaHwuga Ba

YNryp»xun ToBap
6o30pnapu

Tab/INM
L TalllKMAaoTAaapwW

— baHknap

Manwmm xmamaT
KOpPXOHanapu

YMyMUNn
OBKaT/TaHULL

. KOpXOHanapu
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Ommnnap XapakTepmcTmnKacu
TexHOMormk
BocutadymnnapHuHr MYypPaKKabnmK
MMKOOP Ba cudaTt
TakcuMnall KaHanapu o ToBap
Gouikapuira sapypusT XapaKTepUCTUKacK: | [Weresvonn
OMUINNapun. . 6ropykeTnoarm
ToBap ——
XapaKTepnCTnNKacum
ToBap
NMU LXK
(MapkacK)
ToBap Mys/mxan
KNITNHIaH
cCerMeHTnap
CakJlaw gaspu
o

\\ = ! //
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