Ml eankMoLiva

AKADEMIYASI

O‘zbekiston Respublikasi Bank-moliya akademiyasi

“BANK MARKETING”
CHAPTER - 8.
MASS COMMUNICATIONS MANAGEMENT: ADVERTISING, SALES
PROMOTION, SPONSORSHIP AND PUBLIC RELATIONS
HOME WORK WITH ANSWERS
XUSAINOV Sh. - PhD

“BAHK MAPKETUHI” ®AHU
8-MAB3Y
OMMABUA KOMMYHUKALMUANAPHU BOLLKAPULL: PEKITAMA,
CABOOHU PAFEATNAHTUPULL, XOMUMITUK BA XKAMOATUYUIINK
BUITAH AITOKAJIAP
Y BA3UDACU XXABOBJIAPU BUIAH
XYCAUHOB L. - u.cp.H.

CABOIJITAPITA XABOb BEPULLNHIN3 KEPAK:

1. Bewta M ge6 HomnaHyB4YM GelwTa acocum caBoOs&l HUManapaaH
noopar?

Muccus (Mission), lyn (Money), Xabap (Message), OAB (Media),
Yrnuoe (Measurement). Muccusi: PeknamaHuHr Makcagnapm
HUMagaH nbopat? lMyn: yHra KaHgawm nyn kepak éynagn? Xabap:
Xxapugopra kaHgan peknama xabapuHu etkasuw kepak? Ovmasul
axbopom eocumarsapu. axbopOoTHW TapkaTUW YYyH KaHOau
oMmaBuh axbopoT BocuTanapmgaH donganaHi  Kepak?
baxonaw: peknama HaTwxkanapvHn kaHgam 6axonatl MyMKUH?

2. PeknamaHUHr Makcagm TylwlyHYacUMHM Ba Typnapu HumanapgaH
noopar?

Peknama makcagn - 6y mabnym Ouvp mMakcagnu aygutopudra
HucbaTaH Mabnym OMp BakT numga Oaxapunuwm kepak 6ynrad
anoka xapakrepugarv aHuk Basuvdaaup.

- Masniymom 6epysyu peknama bpeHonap €kn  MaBXyq
MaxCYNoOTNapHUHT SIHTU XyCyCUATNapu xakuaa xabapOopnukHu
sApaTuLira KapatunraH.

- MwoHmMupysyu peknama MaxcyrioT €KUM XU3MaTHU EKTUPULL,
ad3an KypuLl, ULOHTMPULL Ba COTUO ONULIHK parbaTnaHTupuLura
KapaTumraH.
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- 9cnammMarnu pekriama ToBapnap Ba Xu3MaTtinapHW Takpopuu
Xapug KUNULWHN paFbatnaHTupuLira KapaTusraH.

- Kyyaimupys4u peknama MaBXyp[, XapuaoprnapHuW TaHIOBHUHT
TYFPURUIrura UWOHTUPULLTa KapaTumraH.

3. OMmaBum axoopoT BOCUTaANapuHN TaHNAaLWHU éPUTUD GEepUHTr.

OAB TaHnaw - 6y makcagnu ayautopusa bunaH kepaknu typaaru
KOHT@KTNapHUHI Kepakfu COHWUHW TabMWHMAW OnaguraH 3Hr
TEXaMKOp  peknama TapkaTuw  KaHanmapuHu  umanawgup.
KoHTaKTnapHuHr  Kepaknu COHM HUMaHK aHrnatagm?
[MporHosnapra Kypa, peknama 6epyBuv Makcagnm ayauTopUsTHUHT
MabiymMm 6up xaBobura SpuLLIMLLHK peXxanaliTMpMokaa, MacanaH,
MablyM Adapaxagarn cuHoB Xxapuanapu. WkkuHuucn, 6olika
Hapcanap kaTtopu, ToMollabuHnapHuWHr 6peHa xakuaa oGunuuw
papaxacura 6ornuk 6ynaaw.

4. OMMaBuUM axObopoT BOCUTaNIAPUHMHI aCOCUMU  TypriapuHU
TaHnawaa HUManapra 3bTMoop Gepul Kepak?

Kepaknun OABHM TaHnaw Kywugarm yarapyBuYMnapHu xucobra
ofraH xosfiga amarnra owuvpunagu:

- Makcadnu aydumopusiHuHe agh3annuknapu. MacanaH, paguo
Ba TeneBunaeHne ycmupnap ayautopuacuHm kampad OnmLHUHE SHT
camapanu Bocutacmaup.

- Maxcynom  xycycusmnapu. Typnu omMmmaBuin  axbopoT
BOCMTanapu HamMomuw Kunuwl, Budyan TacBupnatl, TYLWYHTUPULL,
acoCInUNUK, paHrnapHn KamTa TUKNaw HyKTam HasapugaH Typnu
XUN WUMKOHuSTNapra ara. Aénnap nubocnapu TYNUK paHru
XypHannapga, Kogak kamepanapu aca Tefniesmsopa KypcaTunraH.
- Peknama xabapuHuHz xycycusmnapu. OmmaBuin axbopoT
BOCUTaNapuHu TaHnawra xasob 6epuwl ydyH 3apyp OynraH BakT
Ba MypOXaaTHUHI Ma3MyHU xaM TabCcup kunagu. AKnH KyHnapaa
COTYyBMap YyTKasunuwn xakuaa 9bfnoHnap paguo, TeneBungeHue
opkanu admpra ysaTunuim €k rasetanapa xoumnawtupuinwm
Kepak. KatTa mukgopaarm TeEXHMK MabiyMOTapHU Y3 ndura osrax
MypoXXaaT WXTUCOCNAWTUpUAraH XypHannapga €ku nodrta
pynxaTtuaa XomnawwTnpunum kepak.

- Hapxu. TeneBu3noH peknama raseTta peknamacuvgaH aH4va
kmmmaT. OgaTtaa, MUHITa KOHTaKTra peknama xabapuHUHT Hapxu
Xxmcobra onuHaaw.
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