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THE 4 TYPES OF

MARKET SEGMENTATION Source ofimage:

v © © C

GEOGRAPHIC DEMOGRAPHIC PSYCHOGRAPHIC BEHAVIORAL

Zip code/post code
City

Country

Population density
Distance from a
certain location (like
your office or store)
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Time zone

Dominate language

Age
Gender
Income
Occupation
Family size
Race

Values * Purchasing habits
Goals Brand interactions
Needs Spending habits
Pain points Customer loyalty
Hobbies Actions taken on a
Personality traits website

Religion Interests

Marital Status Political party

Education affiliation

Ethnicity Sexual orientation
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What is product?

“‘Anything that can be offered to a market for
attention, acquisition, use, or consumption
that might satisfy a want or need” (Philip

Kotler_ Gary Armstrong, 2022).
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Kotler, P., & Armstrong, G. (2020). Principles of marketing (Rental Edition)
[18th ed.]. Pearson.

Thongvanh, S. (2007). Small Business Management. published by the Faculty of
Economics and Business Management, National University.
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