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Internet Marketing and social 
network marketing



Branding



Internet Marketing Research

Source: http://www.lightspeedresearch.com/building-online-marketing-research-plan/



e-Mail Marketing

Source: https://www.digitalplannet.com/e-mail-marketing/



Promotions



e-Business Advertising



Banner Advertising



Buying and Selling Banner 
Advertising



Media-Rich Advertising



Wireless Advertising or
Mobile Advertising 



e-Business Public Relations

News

Society

Media Audiences 

Publicity 

Advertising Organization

Communica
tion

Message Social 



Business-to-Business (B2B) 
Marketing on the Web



Search Engines



e-Customer Relationship 
Management

Difference between CRM and e-CRM

Criterion CRM e-CRM

Customer contacts Traditional means – retail store, 
telephone or fax

Through internet, e-mail, wireless, 
mobile and PDA technologies

System interface Works with backend through ERP 
system

Designed for frontend as well as 
backend applications through ERP, 
data warehouse, data mart

System IT requires PC clients to download 
various applets and applications

Here, browser is the customers portal 
to eCRM



Tracking and Analyzing Data



Log-File 
Analysis

Data 
Mining

Customer 
Registration

Cookies



Personalization



Intelligent 
Agents Personalization 

vs. Privacy

Source: http://carl.cs.indiana.edu/fil/Ecommerce/



Contact Centers

Source: http://www.sefintel.com/new/index.php?option=com_content&view=article&id=136&Itemid=564



Business-to-Business e-CRM

Source: https://www.slideshare.net/navitakhanna/ecrm-12924926



Complete e-CRM Solutions



Thank you! 
My email: d.rasulev1958@gmail.com

Next Lecture: Online Industries 
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