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1. COURSE DESCRIPTION (Approximately 100 words)

The course seeks to prepare men and women for effective participation in the business world.
It aims to expose the student to the nature and meaning of entrepreneurship. The course
equips the student with necessary knowledge, skills and attitudes necessary for self
development as an entrepreneur and to ultimately create, manage and grow an
entrepreneurial venture. It further enables him or her to examine the critical success factors for
Entrepreneurship Development in a country.

2. COURSE GOALS AND OBJECTIVES (Approximately 100 words)

At the end of this course, the learner should be able to:

1) Demonstrate an understanding of nature and significance of entrepreneurship
2) Identify the critical factors essential for entrepreneurship development

3) Analyze the theories of entrepreneurship

4) Analyze the challenges and rewards of entrepreneurship

5) To examine how rapidly the business world is changing and the entrepreneurial
opportunities created.

3. TEXTBOOK (Title, Author, Publisher, Year of Publication, etc.)

Histrich R.D Peters M.P and Shepherd D.A (2008)Entrepreurship (7th ed).McGraw Hill: New
York

4. REFERENCE

Khanka, S.S (2007) Entrepreneurial development. Ram Nagar,new Delhi:
S.Chandé&co

Baron,R.A&Shane.S.A(2008).Entrepreneurship: A process perspective Mason.OH: Thomson
South Western.
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5. COURSE REQUIREMENTS AND GRADES

Students must take an assessment test and write a term paper on entrepreneurship and small
business development.

6. COURSE CALENDAR

Week Main Content
1 Concepts of entrepreneurs
2 Characteristics attributes of successful entrepreneurs
3 Entrepreneurship in economic development
4 Theories of entrepreneurship
5 Overview of Small enterprises
6 Idea generation
7 Idea validation
8 Approaches and process of starting a small enterprise
9 Marketing analysis and location consideration for small business
10 Human resource management
11 Business Development and Expansion
12 Purpose of a business plan
13 Components of a Business plan
14 Components of a Business plan continued
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