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[A-3]COURSE SYLLABUS

1. COURSE DESCRIPTION (Approximately 100 words)

The course Fundamentals of Marketing includes aspects such as the role of marketing in
organizations and love as the fundamental aspect to serve the consumer. We will review basic
concepts to understand the marketing process, starting from human needs and wants. The
evolution of marketing and the importance of planning will also be reviewed. We will
understand consumer behavior, the importance of segmenting, choosing the target market
and positioning our brand. In the course we will know the importance of designing and
delivering value-added products and we will learn how to work product, price, place and
promotion strategies. Finally we will talk about the new marketing trends.

2. COURSE GOALS AND OBJECTIVES (Approximately 100 words)

The student will be able to use marketing tools to approach and interact with consumers,
taking as a premise that customer satisfaction is paramount; and develop a Christian
perspective on the marketing discipline.

The student identifies and understands the basic concepts of marketing, recognizes the
evolution and process of marketing; and the importance of planning and executing the plan to
achieve consumer satisfaction. Identify the segmentation process to define the target market
to which to direct the strategy. It also identifies positioning strategies. The student will know
what the product, price, place, and promotion is; and they will learn how to develop their
strategies. Students develop strategic thinking and creative problem solving skills in marketing.

3. TEXTBOOK (Title, Author, Publisher, Year of Publication, etc.)

Marketing

Philip Kotler / Gary Armstrong
Pearson

2012

ISBN: 978-607-32-1420-9

4. REFERENCE

Kotler, P and Armstrong, G (2012). Marketing. México, DF. Pearson Education.
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5. COURSE REQUIREMENTS AND GRADES

Course requeriments: Computer with audio and video enabled. Acrobat reader.

Grades:

AD: Very satisfactory achievement (18 - 20 points)
A: Satisfactory achievement (15 - 17 points)

B: Basic achievement (12 - 14 points)

C: Initial achievement (under 12 points)

6. COURSE CALENDAR

Week Main Content
1 Marketing introduction. Love and the person as the center.
2 Marketing basics and process
3 Marketing evolution
4 Marketing planning
5 Consumer behaviour
6 Market segmentation and target market
7 Positioning
8 Product basics
9 Individual product strategies
10 Price basics
11 Price Strategies
12 Place basics and strategies
13 Promotion basics and strategies
14 Marketing trends




	Course Description Approximately 100 words: The course Fundamentals of Marketing includes aspects such as the role of marketing in organizations and love as the fundamental aspect to serve the consumer. We will review basic concepts to understand the marketing process, starting from human needs and wants. The evolution of marketing and the importance of planning will also be reviewed. We will understand consumer behavior, the importance of segmenting, choosing the target market and positioning our brand. In the course we will know the importance of designing and delivering value-added products and we will learn how to work product, price, place and promotion strategies. Finally we will talk about the new marketing trends.
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The student identifies and understands the basic concepts of marketing, recognizes the evolution and process of marketing; and the importance of planning and executing the plan to achieve consumer satisfaction. Identify the segmentation process to define the target market to which to direct the strategy. It also identifies positioning strategies. The student will know what the product, price, place, and promotion is; and they will learn how to develop their strategies. Students develop strategic thinking and creative problem solving skills in marketing.
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