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	Name: Kamau John Njau
	Affiliated University: Africa Nazarene University
	Course Name: Marketing of Financial Services 
	Number of Lectures: 13
	Course Language: English
	Keyword: Marketing, Financial Services
	Course Description 100 200 words: This course targets bachelor’s and master’s degree student and mainly focuses on customer service management in financial institutions. The course further delves into marketing mix elements, for financial services as well as corporate financial services marketing. The course also considers consumer behavior for financial customers and the effect of both internal and external environmental factors on marketing of financial services. The strategies for customer acquisition, retention and building customer royalty in financial institutions is also considered. The course concludes by examining ethical issues encountered in marketing of financial services and the appropriate strategies of ensuring that high standards are maintained.(100 words)
	Course Goals and Objectives Approximately 100 words: At the end of this course, the students will be able to:
1. Describe how marketing theories and concepts are applied in marketing of financial services in modern financial institutions 
2. Examine characteristics of financial services and marketing strategy implications for any kind of financial institution
3. Discuss how the financial services environment have affected financial institutions marketing strategy
4. Describe nature of corporate financial services marketing and its impact on marketing strategy of the firm
5. Evaluate marketing mix for financial services and its strategic implication for twenty first century marketers
6. Develop sustainable customer care management strategy for a financial institution 
(103words)
	Textbook: Banking on Digital Growth: The Strategic Marketing Manifesto to Transform Financial Brands, James Robert Lay, Lioncrest Publishing (2020)
	The format  Title AuthorEditor Publisher Year of PublicationReferences: 1. Financial Services Marketing: An International Guide to Principles and Practice,Christine Ennew, Nigel Waite & Roisin Waite,  Routledge, 3rd Edition (2017)
2. Marketing and Mobile Financial Services: A Global Perspective on Digital Banking Consumer Behaviour, Aijaz A. Shaikh & Heikki Karjaluoto, Routledge, 1st Edition (2018)
3. Shift: Digital Marketing Secrets of Insurance Agents and Financial Advisors,  Jeremiah D. Desmarais, Morgan James Publishing (2018).

	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: Pre-requisite: Principles of Marketing
Grading Scale:  A 80-100   A- 76-79   B+ 72-75  B 68- 71  B- 64-67   C+ 60-63   C 56-59   C- 52-55   D+ 48-51   D 44-47   
D- 40-43  F 0-39
Assessments
1. CATs =20%
2. Project=20%
3. Assignments = 10%
4. Final Examination: 50%
	Main ContentWeek 1: Introduction to financial services marketing
	Main ContentWeek 2: Financial service marketing environment 
	Main ContentWeek 3: Financial services consumer behavior
	Main ContentWeek 4: Identifying and targeting financial services consumer
	Main ContentWeek 5: Developing and managing financial service products
	Main ContentWeek 6: Managing channels of distribution for financial services 
	Main ContentWeek 7: Pricing of financial services
	Main ContentWeek 8: Communication and Promotion of financial services
	Main ContentWeek 9: he roles of people, physical evidence and processes in marketing of financial services
	Main ContentWeek 10: Service quality and productivity in financial services marketing
	Main ContentWeek 11: Customer relationships, retention and loyalty in financial services marketing
	Main ContentWeek 12: Corporate financial services marketing
	Main ContentWeek 13: Ethical issues in financial services marketing
	Main ContentWeek 14: 
	Main ContentWeek 15: 
	Main ContentWeek 16: 
	Course Date: 2022-01-24
	Course Date_1: 2022-05-31


