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	Name: Bikash Dahal
	Affiliated University: Tribhuvan University
	Course Name: Social Innovation
	Number of Lectures: None
	Course Language: English
	Keyword: Social Innovation, Innovation, Sustainability, New Business Models, Design Thinking
	Course Description 100 200 words: In the past, we have seen the importance of social innovation along with the changing perception towards it. Post COVID social innovation is getting a major boost from stakeholders old and new. This course will introduce strategies and processes of social innovation and social change. The course will also help gain knowledge on strategies of change that include innovative activities of social entrepreneurs, organizations and social movements. The course will also focus on creating societal impact through social innovation. Further, we will examine social innovation through case studies, discuss examples of social innovation and the process of establishing venture to address social issues and analyze best practices. We will also work on frameworks to identify opportunities and turn an idea into a socially viable business model.We will begin by understanding the concept of social innovation and why it is important in today’s world both theoretically and practically. Then after, we will emphasize the strategic perspective on social change and innovation. Further we will look at the larger dynamics of social innovation, i.e. learn to scale up high – impact innovations.
	Course Goals and Objectives Approximately 100 words: The objective of this course is to1. Explore and explain Social Innovation2. To gain knowledge of the concepts, opportunities and challenges of social innovation3. To understand the process for taking and idea and turning into a sustainable business opportunity4. To discuss the impact of social innovation
	Textbook: Social Innovation and Social Entrepreneurship, Portales, L, Springer International Publising, 2019Theoretical and Practical Approaches to Social Innovation, Chamindika Weerakoon; Adela McMurray, IGI Global, 2021
	The format  Title AuthorEditor Publisher Year of PublicationReferences: 1. Okano, M. T., & Center, P. S. (n.d.). 1. THE IMPORTANCE OF SOCIAL INNOVATION IN THE CURRENT CONTEXT: A BIBLIOMETRIC RESEARCH ON THE ACADEMIC PRODUCTION OF THE LAST 20 YEARS. 10.2. Manzini, E. (2015). Design, when everybody designs: An introduction to design for social innovation. The MIT Press.3. Matsunaga, N. (Ed.). (2019). Innovation in Developing Countries: Lessons from Vietnam and Laos. Springer Singapore. https://doi.org/10.1007/978-981-13-3525-94. Kabir, M. N. (2019). Knowledge-Based Social Entrepreneurship: Understanding Knowledge Economy, Innovation, and the Future of Social Entrepreneurship. Palgrave Macmillan US. https://doi.org/10.1057/978-1-137-34809-85. Peris-Ortiz, M., Gómez, J. A., & Marquez, P. (Eds.). (2018). Strategies and Best Practices in Social Innovation. Springer International Publishing. https://doi.org/10.1007/978-3-319-89857-56. Ratten, V., Jones, P., Braga, V., & Marques, C. S. (Eds.). (2019). Subsistence Entrepreneurship: The Interplay of Collaborative Innovation, Sustainability and Social Goals. Springer International Publishing. https://doi.org/10.1007/978-3-030-11542-57. Laura Michelini, 2012, Social Innovation and New Business Models: Creating Shared Value in Low-Income Markets, Springer.8. Gladwell, Malcolm. 2000. The Tipping Point. Little Brown: Boston. Pp 3-133; 169-193; 253-261.9. Mayer N. Zald.  Making Change, Why Does the Social Sector Need Social Movements? Stanford Social Innovation Review Summer 200410. Auerswald, Philip. 2009. “Creating Social Value” Stanford Social Innovation Review. Spring: 51-55.11. Dees, Greg. 2001. “The Meaning of Social Entrepreneurship.” Unpublished Paper.12. Pozen, David E. 2008. “We Are All Entrepreneurs Now.” Wake Forest Law Review 43: 283-340
	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: 1. Individual presentationsa. Case studies of Social Innovation that are relevant in the Nepalese context provided by the instructor and/ or by the studentsb. Also involves being participative during the course of learning2. Group worka. Will involve learning to work on the capstone project deliverable at the end of the courseb. The major focus will be to work as a team (Together Everyone Achieves More) and create value3. Reflection papersa. A 250 – 350-word reflection on the topics discussed4. Capstone projecta. An integrated experience that will assist students in grasping all of the learning and help them come up with something concrete that can benefit the society.Grades - A/ B/ C/ F
	Main ContentWeek 1: Definition and Concept of Social Innovation
	Main ContentWeek 2: Theories and Frameworks of Social Innovation
	Main ContentWeek 3: Types and field of Social Innovation
	Main ContentWeek 4: Who is a Social Innovator?
	Main ContentWeek 5: Design Thinking
	Main ContentWeek 6: Designer's mindset
	Main ContentWeek 7: New Business Models
	Main ContentWeek 8: New Business Models
	Main ContentWeek 9: Integrating social into business models
	Main ContentWeek 10: Turing Ideas into minimum viable product
	Main ContentWeek 11: Sustainability and Social Innovation
	Main ContentWeek 12: Sustainability and Social Innovation
	Main ContentWeek 13: Network and capacity building
	Main ContentWeek 14: Supporting social innovation
	Main ContentWeek 15: Good practices in Social Innovation
	Main ContentWeek 16: Good practices in Social Innovation
	Course Date: 2022-09-06
	Course Date_1: 2022-12-20


