*l HANDONG
UNITWIN
FELLOWSHIP

COURSE SYLLABUS

Professor’s Information

Name Hakimov Ziyodulla

Affiliated University | Tashkent state university of economics

Course Information

Course Name Interactive & digital marketing Number of Lectures | 12
Course Date 2022-02-02 ~2022-05-16 Course Language |Uzbek
Keyword interactive marketing, digital marketing, internet marketing

Course teaches methodological bases of interactive and digital marketing, basic concepts,
concepts, principles, tasks and models of digital marketing, ways and systems of using
interactive and digital marketing in enterprise marketing activities, planning of Internet
Course marketing technologies, conceptual issues of their use, public interactive services, e
Description Commerce and its main directions, use of mobile marketing and its platforms, organization
of interactive and digital marketing services, use of websites in enterprise marketing
activities, internet advertising, SEO system, social media and social network marketing,

(100 ~200 words) improving the effectiveness of interactive and digital marketing services.

After successful graduation, students will be able to:
- conduct a proper market research
Course Goals - understand basics of SEO and internet marketing
and Objectives - effectively plan internet marketing campaigns

- run social media ads

- build their own website
(Approximately

100 words)

(The format : Title, Author/Editor, Publisher, Year of Publication)
Interactive and digital marketing (Interaktiv va ragamli marketing) Hakimov Z.A.,
Sharifkhodjaev U.U., Igtisod, 2019

Textbook

ahrefs.com/blog
shopify.com/blog
References hubspot.com/blog

Course requires basic browser & internet usage skills.
Grading system is: 50% in class activities; 50% final exam and course project

Course
Requirements
and Grades



user
스티커 노트
COURSE SYLLABUS로 수정

Rectangle

Stamp

Rectangle

Stamp


Course Calendar

Week Main Content
Introduction to the course
Week 1
Interactive and digital marketing technologies
Week 2
Emerging demand to digital marketing and public interactive services
Week 3
Interactive and digital marketing strategies
Week 4
Mobil marketing
Week 5
E-mail marketing
Week 6
Electronic commerce system
Week 7
Electronic commerce project (practice)
Week 8
Enterprise website building
Week 9
Ads in interactive and digital marketing
Week 10
Measurement of interactive and digital marketing
Week 11
Social Media opportunities in interactive and digital marketing

Week 12

Week 13

Week 14

Week 15

Week 16
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