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	Name: RAMBU YETTI KALAWAY
	University: UNIVERSITAS KRISTEN WIRA WACANA SUMBA
	Prerequisite  Course: -
	Course Language: INDONESIAN
	Keyword: Globalization, Cross-Cultural Communication, International Market Entry, Global Consumer Behaviour, Cultural Adaptation
	Course Description 100 200 words: Explore the dynamic landscape of global marketing through this course. Delve into the intricate world of globalization, understanding its impact on businesses and markets. Gain insights into the crucial art of cross-cultural communication, equipping you to navigate diverse cultural contexts with finesse.Discover a diverse range of strategies for international market entry, analyzing the complexities of expanding businesses beyond borders. Dive deep into the realm of global consumer behaviour, unraveling the nuances that influence purchasing decisions in various regions.Through hands-on activities and case studies, develop skills in cultural adaptation, learning to tailor marketing approaches that resonate with different cultural sensibilities. By the end of this course, you'll be equipped with a comprehensive understanding of global marketing's core principles, positioning you to thrive in a world where markets know no boundaries.
	The format  Title AuthorEditor Publisher Year of PublicationReferences:  1. Pemasaran Internasional: Pengantar, Teori, dan Konsep, Fauzi, Achmad,Penerbit Empatdua, Malang-Jatim, 20172.  Marketing 4.0, Kotler, Philip., Kartajaya, Hermawan., dan Setiawan, Iwan, Penerbit PT. Gramedia Pustaka Utama, Jakarta, 2017
	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: Evaluation:Structured Tasks : 50%Structured assignments are always given every weekMid Semester Evaluation : 25%Mid-Semester Evaluation is carried out according to schedule.End of Semester Evaluation : 25% Rating Weight:A ≥ 80AB– C = following the normal distribution of values in the classCD = 35.00 – 39.99D = 30.00 – 34.99E ≤ 29.99
	Main Topics1: Introduction to Global Marketing
	Keywords1: Globalization, International Markets, Cultural Diversity, Market Entry Strategies
	Main Topics2: The Global Marketing Environment
	Keywords2: Cultural Factors, Economic Dynamics, Legal and Political Landscape
	Main Topics3: Global Information Systems and Market Research
	Keywords3: Data Analytics, Cross-Cultural Research, Global Market Insights, Technological Tools
	Main Topics4: Segmentation, Targeting and Positioning
	Keywords4: Market Segmentation, Target Audience, Positioning Strategy, Customer Segments
	Main Topics5: Importing, Exporting and Sourcing
	Keywords5: Import Logistics, Export Strategy, Supply Chain Management, Global Sourcing
	Main Topics6: Global-Market Entry Strategies
	Keywords6: Entry Modes, Foreign Direct Investment, Exporting, Joint Ventures
	Main Topics7: Brand and Product Decisions in Global Marketing
	Keywords7: Global Branding, Product Standardization,Cultural Adaptation, Brand Equity 
	Main Topics8: Pricing Decisions
	Keywords8: Price Localization, Global Pricing Strategy,Competitive Analysis, Price Elasticity 
	Main Topics9: Global Marketing Channels and Physical Distribution
	Keywords9: Distribution Networks, Channel Partnerships, Logistics Management, Supply Chain Optimization
	Main Topics10: Global Marketing Communications Decisions
	Keywords10: Integrated Campaigns, Cultural Adaptation, Message Consistency, Media Selection
	Main Topics11: Global Marketing and the Digital Revolution
	Keywords11: Digital Transformation, Online Consumer Behaviour, E-Commerce Strategies, Digital Marketing Trends
	Main Topics12: Strategic Elements of Competitive Advantage
	Keywords12: Differentiation, Cost Leadership, Innovation, Resource Allocation
	Main Topics13: Leadership, Organization and Corporate Social Responsibility
	Keywords13: Leadership Styles, Organizational Structure, Ethical Leadership, Sustainability Initiatives
	Main Topics14: 
	Keywords14: 
	Main Topics15: 
	Keywords15: 
	Main Topics16: 
	Keywords16: 
	Course Name: GLOBAL MARKETING
	Course Start Date: 2023-09-04
	Course End Date: 2023-12-18
	Course Goals and Objectives Approximately 100 words: Goals: This course aims to equip students with a comprehensive understanding of global marketing concepts, fostering the development of skills essential for success in today's interconnected world. By exploring key aspects of global marketing, students will gain insights into cross-cultural communication, international market entry, global consumer behavior, and cultural adaptation.Objectives: By the end of this course, students will be able to:-Demonstrate a deep comprehension of globalization's impact on marketing strategies.-Apply effective cross-cultural communication techniques in diverse business settings.-Analyze and evaluate various international market entry strategies.-Interpret and predict global consumer behavior patterns and trends.-Adapt marketing approaches to different cultural contexts, enhancing resonance and effectiveness.Through engaging lectures, interactive activities, and practical case studies, students will graduate with a robust skill set for navigating the complexities of global marketing.
	Textbook: Global Marketing, 6th Edition,Green, Mark C., & Keegan, Warren J., Pearson Education, London, 2020


