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	Name: HABUMUREMYI FAUSTIN
	Affiliated University: RP-IPRC MUSANZE
	Course Name: HOSPITALITY AND TOURISM MARKETING
	Number of Lectures: introduction to tourism and hospitality
	Course Language: English
	Keyword: Tourism,Hospitality,Marketing
	Course Description 100 200 words: This module describes the skills, knowledge and attitude to be acquired by the learner to implement sales and marketing plan. The Lerners will be able to Market services and segmentation of the market , analyze the marketing environment ,develop and promote the Product, Implement Pricing strategies and Probe the market and distribute the product.

	Course Goals and Objectives Approximately 100 words: At the end of this course, students will be able to:
1. Explaining hospitality and tourism market services and segmentation of the
market
2. Analyze the marketing environment and target market
3. Designing and promoting new hospitality and tourism product
4. Applying Market Pricing Strategies
5. Promoting Products: Communication, Promotion, Advertising and Distribution

	Textbook:  Marketing for Hospitality and Tourism  Industry,Kotler ,.B (2014) https://www.pdfdrive.com/marketing-for�hospitality-and-tourism-6th-edition-e178412795.html
	The format  Title AuthorEditor Publisher Year of PublicationReferences: Maarit.,K ( 2011) Strategic Marketing Plan For a Hotel
https://www.theseus.fi › Koivunen_Saar

Brassington, Perth (2012), Essentials of Marketing, Pearson 
Education

Proctor, Tony ( 2005) Essentials of marketing Research, Financial times management

Wirtz, Lovelock (2018) Essentials of Services marketing 


	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: The course is offered to students of Hospitality and Tourism Management at Rwanda TVET Qualification Framework (RTQF Level:6) for advanced diploma is Hospitality management.
Before attending this course, the student should completely cover the other pre-reqcourses such as introduction to tourism and hospitality, food and beverage services, culinary art technology and menu planning and costing.
The Lecturer will use the following strategies to assess the performance of each participant: 
Continuous assessment test (40%) 
Class assignments (20%) 
Final exam (40%)
	Main ContentWeek 1: Marketing versus customer satisfaction
	Main ContentWeek 2: Marketing plan
	Main ContentWeek 3: Target Market and Market segment
	Main ContentWeek 4: Marketing 3.0
	Main ContentWeek 5: Analyse market environment
	Main ContentWeek 6: Model of consumer behaviour 
	Main ContentWeek 7: Buyer decision process 
	Main ContentWeek 8: Develop new tourism and hospitality products 
	Main ContentWeek 9: Pricing objectives and approaches 
	Main ContentWeek 10: Pricing strategies
	Main ContentWeek 11: Promotion mix for tourism and hospitality products and services
	Main ContentWeek 12: Public relations and sales promotion
	Main ContentWeek 13: Tourism and Hospitality distribution channels
	Main ContentWeek 14: Exam
	Main ContentWeek 15: 
	Main ContentWeek 16: 
	Course Date: 2022-08-15
	Course Date_1: 2022-09-16


