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	Name: Hoshimov Elmurod
	Affiliated University: Graduate school of business and entrepreneurship 
	Course Name: Managerial economics
	Number of Lectures: 12
	Course Language: uzbek
	Keyword: Economics, 
	Course Description 100 200 words: Making on the effective management of economic systems at the micro and macro levels, the use of important concepts of economic theory, micro and macroeconomics in this process, effective organization of production activities of enterprises, analysis, evaluation and forecasting of demand for goods and services , price formation in different market structures, the study of the dynamics of macroeconomic indicators in management decisions.

	Course Goals and Objectives Approximately 100 words: The subject of "Managerial Economics" focuses on optimal decision-making based on the strategic goals of enterprises, study of the resource market for the enterprise, analysis of enterprise costs and benefits, planning and management, decision-making in risk and uncertainty, access to foreign markets and competitiveness in globalization pays attention.
	Textbook: Gregory N. Mankiw. Principles of Economics, 7th edition. Amazon, USA 2016.
Keat, Paul G. Managerial economics: economic tools for today’s decision makers / Paul G. Keat, Philip K.Y. Young, Stephen E. Erfle. - 7th ed .. Copyright © 2013 by Pearson Education, Inc.
Mc Connell, Brue. Economics. 17th edition. Mcgraw-hill / Irwin, USA, 2014.
Michael R. Baye. Managerial economics and business strategy.- 9th ed., McGraw-Hill, 2017.- 577 p.
Ivashkovskiy S.N. Ekonomika dlya menedjerov: mikro- i makrouroven: ucheb. Posobie. - 7-e izd. M .: «Delo» RANXiGS, 2014. - 440 p.
Kit P., Yang F. Upravlencheskaya ekonomika. Instrumentariy rukovoditelya. 5th ed. / per. s angl. - SPb .: Peter, 2008. - 624 p.
Salimov B.T., Mustafakulov Sh.I., Quchkarov J.J., Zoyirov O. A. Microeconomics: problems, examples, assignments, tests. (Study guide) - T.: TSU, 2010. - 211p.
	The format  Title AuthorEditor Publisher Year of PublicationReferences: 

	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: Learning outcomes / competencies
1 Professional competencies
 The listener should know:
basic terms of management economics theories;
firm management models;
Basic microeconomic concepts and models needed to make management decisions;
methods of analyzing price formation in conditions of perfect and imperfect competition;
methods and tools for analyzing and evaluating the effectiveness of companies;
development of company development strategies;
The role and economic functions of the state in regulating the economy.

The trainee must have the following skills:
management of the company's economic development;
management of the business unit and staff;
formulation of corporate strategy;
use of strategic analysis methods;
Implementation of modeling and forecasting in the field of management economics.

The listener should be able to:
 the results of quantitative and qualitative analysis to make informed management decisions;
implementation of decisions on resource allocation, pricing policy and production volume;
Preparation of analytical materials to manage business processes and evaluate their effectiveness.
	Main ContentWeek 1: Introduction to management economics: content, goals and objectives;
	Main ContentWeek 2: The company's economic goals and optimal decision-making;
	Main ContentWeek 3: Analysis of market forces (supply and demand);
	Main ContentWeek 4: Demand estimation and forecasting;
	Main ContentWeek 5: The firm in the resource market. The theory and estimation of production; 
	Main ContentWeek 6: Company cost analysis.Measuring and managing company profits.
	Main ContentWeek 7: Development of management decisions in conditions of risk and uncertainty;
	Main ContentWeek 8: 1, [18.04.2022 10:22]Deciding on prices and production volumes: perfect competition and monopoly; monopoly competition and oligopoly
	Main ContentWeek 9: Competitive advantage of the company;
	Main ContentWeek 10: Innovative economy and economic evaluation of innovations;
	Main ContentWeek 11: Economic analysis of capital investments and assessment of capital value;
	Main ContentWeek 12: Globalization and management of multinational corporations. Macroeconomic aspects of the national economy and macroeconomic stabilization policy
	Main ContentWeek 13: 
	Main ContentWeek 14: 
	Main ContentWeek 15: 
	Main ContentWeek 16: 
	Course Date: 2022-02-10
	Course Date_1: 2022-06-15


