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	Name: Khusainov Shavkat
	Affiliated University: Graduate school of business and entrepreneurship 
	Course Name: Marketing Management
	Number of Lectures: 12
	Course Language: uzbek 
	Keyword: Marketing,  marketing concepts, marketing strategies, marketing research, brands, promotion, demand
	Course Description 100 200 words: The subject of "Marketing Management" reflects the philosophy of management of the company based on the principles of marketing. Marketing management should be seen as a function that is interrelated with the tasks within the marketing process and together with the tasks on the way to achieving the goals of the company. Marketing - management involves the targeted coordination of all activities of the company, both at the market level and at the community level.
	Course Goals and Objectives Approximately 100 words: The main purpose of the subject "Marketing Management" is to form in students theoretical and practical knowledge on the development of perspective and tactical marketing plans of the company, the organization of management of marketing programs, management of relations in the field of marketing.
The task of science is to teach its students:
- Legal and organizational framework for the organization of marketing activities;
- Qualification and ethical requirements for the profession of marketer;
- marketing concepts;
- development of marketing strategies and plans;
- assessment of information collection and marketing environment;
- marketing research and demand forecasting;
- building relationships with customers;
- creation of strong brands;
- development of market proposals;
- value creation and its promotion;
- Continuous and continuous teaching of theoretical and practical knowledge on long-term efficiency strategies.
	Textbook: - Business marketing. Connecting strategy, Relationship and Learning. Dwyer R.F., Tanner J.F.  Irwin McGraw-Hill. 2014. 660 P. - Biznes marketingi. Jalolov J. va boshq.  Т.: IQTISOD-MOLIYA, 2007.- Principles of Marketing. Kotler P., Armstrong G.  Pearson, 2016. — 719 p. in color. — 15th Global Ed. - Marketing management (Global edition). Kotler P., Keller K.L.  15th ed. — Harlow: Pearson Education Ltd., 2016. — 834 p
	The format  Title AuthorEditor Publisher Year of PublicationReferences: Маркетинг по Котлеру. Как создать, завоевать и удержать рынок. Котлер Ф.  Альпина бизнес букс. 2008Основы маркетинга. Котлер Ф. Пер. с англ. – М.: Прогресс, 2003. Маркетинг менеджмент. Котлер Ф., Келлер К.Л.  14-изд. Изд.: Питер, 2014 г. 814 с.Маркетинг асослари. Гулямов С.С. / Т.: Шарқ 2002.Маркетингни бошқариш стратегиялари. Жалолов Ж.Т: Фан ва технология. 2012.Международный маркетинг. Учебное пособие / Карпова С. – М.: Феникс, 2009.Реклама ва дизайн: Дарслик.-Т.: O’zbekiston. 2012.
	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: The student must have the following skills:
planning in marketing;
identify marketing observations and their impact on the macro environment;
marketing research;
price formation;
Marketing budget forecasting
use of trade promotion methods;
organization of marketing activities;
management of marketing budget and efficiency;
development of integrated marketing communications;
Creating a long-term effective strategy.
	Main ContentWeek 1: The concept of marketing in the XXI century.
	Main ContentWeek 2: Develop marketing strategies and plans.
	Main ContentWeek 3:  Assess the data collection and marketing environment.
	Main ContentWeek 4: Conduct marketing research and forecast demand.
	Main ContentWeek 5: Value creation, customer satisfaction and loyalty. 
	Main ContentWeek 6: Analysis of business markets.
	Main ContentWeek 7: Market segmentation and selection of target segments.
	Main ContentWeek 8: Formation of brand capital.
	Main ContentWeek 9: Trademark positioning.
	Main ContentWeek 10: Competition problems.
	Main ContentWeek 11: Formulation of product strategy.
	Main ContentWeek 12: Service development and service management.
	Main ContentWeek 13: 
	Main ContentWeek 14: 
	Main ContentWeek 15: 
	Main ContentWeek 16: 
	Course Date: 2021-09-06
	Course Date_1: 2022-01-31


